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R. R. HUTCHISON 


PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 


Done by R. R. Hutchison 


of Pullman, Washington 


. this one in 1926 


this one in 1954 


and both were delivered in Gross Mounts 


And another thing — we 
cre distributors of Arthur 
Hertzberg and Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative Leather Items 
for United States, Canada 
ond Howai if you are not 
on our calling list, write 
us for information in detail 


“The photograph at the left, made by me of 
my aunt Katherine Jamison of Jamison Sisters, 
photographers of Pittsburgh, will be a remind- 
er to many of one who served their profession 
as President of the Women’s Federation of 
P. A. of A. for eight years. Katherine made 
photographic history in the early days of 
Triangle Association, along with Billy Brekon, 
George Kossuth, William Towles and others. 


“Out of this group, beloved Billy Towles who 
just recently passed on, did much for Winona 
School during his fourteen years of leader 
ship. The outstanding success of photographers 
of his day in great measure was based on 
one-source lighting, which Billy taught 


“The 1954 photograph on the right, of Donna 
Newell of Seattle, might well be called 


typical of American college girls 


‘“| used Gross mounts even before 1926, when 


Aunt Katherine posed for this picture in my 
Studio, and have used them in_ increasing 
quantities since that time | expect to con 
tinue to use Grross mounts, because | can 
depend on them to add quality to our product 
and create a feeling of refinement and esteem 
in the minds of our customers.’ 


R. R. Hutchison 
Hutchison Studios 
Pullman, Washington 


M. Photog. P. A. of A 

President Professional Photographers 
Association of Washington, Inc 

Member Board of Directors P.A. of A. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * 


TOLEDO 12, e810 
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MADE BY MILLS STEELE FOR THE ANSCO GALLERY OF OUTSTANDING PORTRAITS 


To make this distinctive portrait 
Mills Steele chose Ansco Superpan Press Film 


_ shooting this masterful 
Mills 


advantage of the 


portrait Steele took 
modern-type 
panchromatic sensitivity, fine 
grain and high speed of Ansco 
Superpan Press Film. It gives 
excellent portrait results with a// 
types of studio lighting as well 
as sunlight, or various sources in 
combination. Simple variations 


in developing time allow precise 


control of negative contrast 
Take advantage of the excel 
lent photographic properties of 
Ansco Superpan Press Film. Try 
it for your next portrait sitting 
You'll be pleased with the im 
provement 
ANSCO, Binghamton, New York 
A Division of General Aniline & 
Film Corporation. *‘From Research 
to Reality” 


ASK FOR 


Ansco 


FILM AND PAPER 
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CAMO Program Opens 
$67,000,000 Market For 
Portrait Photographer 


1 out of 5 in your community 
is in grade or high school, a 
vast picture market—now 
made profitable by the Camo 
Program. 

And the Camo Program not 
only supplements your por- 
trait business, but in addition 
brings you in contact with stu- 
dents,parents,teachers—more 
portrait prospects than ever! 


Write today for 


FREE! complete, illustrated 


®@ booklet on Camo 
Program. Dept. 7BP. No obligation. 








TNOW take extra 
‘ profits while building 
your portrait business! 


. 





CAMO’S New, Money-Making 
School Picture Program Brings 
More Profits with Less Work 
Than Any Other Studio Operation! 


HERE, AT LAST, is an easy way to make extra 
studio profits. And you acquaint hundreds 
of new prospects with your many photo- 
graphic services while doing it! 

SIMPLY “CAMOGRAPH’" the schools in your vicin- 
ity. The Camo Program now makes... 
UNDERGRADUATE SCHOOL BUSINESS PROFITABLE for 
the professional photographer. Here’s why... 
UP TO 200 EXPOSURES PER HOUR can be made 
with Camo’s complete, compact, portable unit. 
And you have... 

NO COSTLY DARKROOM WORK OR OVERHEAD. 
Simply send negative to Camo where... 
GUARANTEED QUALITY PICTURES are developed 
and promptly returned in individual self-se11- 
ing packets. Then you... 

CASH IN! Most schools distribute pictures and 
collect the money for you. So... 

WRITE, WIRE OR PHONE CAMO TODAY. Ask for 
complete information on how you can make 
immediate profits with Camographs while 
building your future portrait business. 


The UNITED STATES CAMO CORP. 
CAMO Corner ¢ 18th and Holmes 
Kansas City, Missouri 


Serving 2500 Professional 
Sealbiahan Coen v0 Comet 


ST. 
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Color Post Cards 


Liberal Profit for You! 


When you sell a color transparency 
shot to a Hotel, Motel, Resort, 
Restaurant or Manufacturer, sell 
a supply of color postcards along 
with it. We’ll print the color cards 
for you or your customer. 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 
















Solistow 


PHOTO:-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 














“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 13lct Street 
Dept. P.P. Cleveland 5, Ohie 
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Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
availabie markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











A FEW WEEKS AGO at a Home Show Exposition | 
met a young professional photographer. He was 
assigned to handle publicity and booth photography 
during the entire five day show, in black and white, 
color, and stereo. Shooting booth displays with all the 
attendant confusion from onlookers and other spectators 
crowding the aisles can be nerve racking; but this 
professional carried it off quite well. 


| managed to corral him in the men’s lounge for 
a brief interview about his photographic experiences, 
particularly with reference to stereo. | learned that 
he had been doing stereo work for several years, 
concentrating on weddings and also a smattering of 
commercial assignments. However, he was quick to 
inform me _ that stereo, while definitely profitable, 
accounted for only a part of his business; that it 
merely supplemented his conventional photo work. 
(This point has been stressed many times in previous 
columns. Stereo is no cure all for a sick photographic 
business but it does help, profit-wise, to build a more 
successful operation.) 

By way of introduction, Edward J. Hoffman and 
his wife Joyce operate the Hoffman Studio in Rockford, 
Ill. During the first two years he went out soliciting 
business to get started. Today he is glad this is no 
longer necessary. Business now comes to him. 

When a prospective wedding customer calls at 
the studio, both Mr. Hoffman and his wife Joyce are 
careful to sell the standard album first. After this deal 
has been closed, the customer is then shown a sample 
3-D color album. Weddings shot only in stereo are 
rare, said Mr. Hoffman; however, where clients can 
afford it, both conventional and stereo albums are 
ordered. 


The prewedding contract may call for 20 slides. 
Hoffman usually shoots about 10 extra stereos; then 
he makes a package deal including all the slides and 
a beautiful Holson stereo wedding album and viewer 
for $110.00. Young couples like this package deal 
idea, including both conventional photographs and 
stereo, and Mr. Hoffman feels that he receives much 
favorable word of mouth advertising from this service. 

At the time of this interview he had 24 weddings 
already booked for May and June. None were ordering 
stereo albums in advance. However, he planned to 
shoot a 36 exposure roll of 35mm color film (about 27 
slides) at each wedding, and counted on selling 
supplementary 3-D albums to at least 15 out of the 
24 signed customers — his average runs about 70% 
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©) reducing the ONE camera 


that automatically produces sharper pictures 


easier and faster... 


FEATURES THAT MAKE THE OMEGA 120 


THE ONE CAMERA FOR YOU 
® Finest available 90mm f/3.5 
lens of highest resolving power, 
especially designed by Wollensak, 


in scientifically designed camera pro- 
duces sharper pictures. 


© Oversize, bright and super-sensitive 
rangefinder for easier and faster focus- 
ing, sharper pictures. 


® automatic film pressure plate in- 
sures film flatness of all exposures for 
consistently sharper pictures. 


® 2% x 234” neg. size, 4:5 proportion. 
9 exposures on No. 120 film. Matches 
proportions of enlarging paper for easy 
composition and sharper pictures. 


© Human engineered all metal camera 
body and controls give you steady, nat- 
ural, two-hand operation for sharp pic- 
tures, easy handling, and fast action. 


© Fully automatic for effortless, error- 
less operation and for rapid-sequence 
and rapid-action photography of supe- 
rior picture quality. 


Created for better photography 
by the manufacturers of famous Omega and 
Automega photographic enlargers 


at Saat Sere chats 4 


“ice atin Ae a 













\ 7 
See | 


OMEGAFLASH ATTACHMENT 


Permits six automatic flash exposures in 
rapid sequence; synchronized to both shutter 
and Autofilm Transport... $49.50 


Advances and improvements in camera optics have pro- 
gressed much more rapidly than improvements in cam- 
era design. As a result, cameras often fail to produce, 
with consistency, the fine picture quality of which the 
lens itself is capable. The OMEGA 120 CAMERA was de- 
signed to solve this problem effectively — producing uni- 
formly superior results, of 4 x 5 picture quality on 120 
film, automatically and consistently! Its new design also 
makes it extremely simple to operate, facilitates easy, 
rapid-sequence photography even under difficult con- 
ditions. Camera exclusive of accessories, but including 
Federal Excise Tax . . . $239.50. 


write fev free [elder complet illustrated, shows 


ing all the Omega 120 features. Dept. PP7 


SIMMON BROS., INC. 


30-28 Starr Ave., Long Island City 1, N.Y. 
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\ Weight: 2 Ibs. 9 oz. 
few 4x 5 picture quality 
on 120 roll film 
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IDELAT 


® 
THE ULTIMATE IN HOLDERS 


Compare these Features 


-_\ STRONGER 
All metal and tough composition. No 
wooden parts to break. 


THINNER 


16% thinner, yet in perfect focus. 
Takes less space ..easier loading. 


ACCURATE 


Rigid metal keeps holder flat... film 
exactly in focal plane. 










FILM 
HELD FLAT 


PLUS... Beautiful, smoother finish. Solid color 
won't wear off. Sure-grip frame for safe handling. 
LIGHT WEIGHT. LIGHT TIGHT. Al! other stand- 
ard Fidelity features. Backed by famous Fidelity 
Guarantee. 


GET THE FIDELITY CUSTOM 
AT ALL LEADING DEALERS 


Or write for FREE literature 


FIDELITY MFG. CO. 
5147 W. Jefferson Blvd., Los Angeles 16 


8x10 GLOSSY 











Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 


post cards, mounted blow-ups — Free IN QUAN TITY 
samples and price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 


when you display your photos, etc., in eye catching 
Poblocki Display Cases. 


For Information Write 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 
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Our cover illustration this month is one of a 
set of 66 4x5 Ektachromes made by Eric Herman 
of Los Angeles, Calif., for use in a sound slide 
film entitled That Proper Miss Jones, produced 
for the Union Oil Company of California. The 
model, Miss Barbara Ostermann, appeared 
throughout the film in many different costumes 
and poses, and also acted as narrator. This 
shot was enlarged to 9x12 for a front cover on 
the company’s house organ The Minute Man 
The original plates, which we had to crop 
considerably on the right side and bottom to 
fit our space, showed Miss Ostermann at full 
length, but even as they now appear we think 
the result is an excellent example of outdoor 
color portraiture. Comparing this with the 


average amateur’s outdoor results, it seems to 
us that professionals — most of them still 
fighting shy of color — are missing the boat. 


on speculation stereos. Such stereo albums usually 
gross about $40.00, plus the cost for album or viewer, 
for about 20 slides. 

Mr. Hoffman reasons that as long as he is at the 
scene, first making sure of the conventional shots, 
why not also shoot the 3-D? From a cost of materials 
standpoint, all he has invested is the cost for film, 
glass mounting and mounting time, and flash lamps. 
The balance can be classed as “gravy’’ on the 
assignment. 


Of course, some readers will argue that studio 
overhead, wear and tear on the camera, shooting and 
travel time, etc., should be charged against this 
“gravy” item; but it seems fair to say that ambitious 
photographers who make use of standby time and fill 
in with 3-D shots are entitled to consider this added 
revenue as a plus profit item. Then too, equipment 
depreciation is an allowable income tax deduction, so 
why charge it off on every small assignment? 

Commercially, Hoffman has done stereo work for 
glassware, roofing and siding companies, truck heater, 
pottery, and awning manufacturers and _ installers. 
Home installation companies usually order about 30 
slides per order, and depending on travel distance, 
he will charge from $5.00 to $7.50 for the first shot 
and $2.00 for each subsequent one all glass 
mounted. 

To date, his largest commercial assignment was 
one for a pottery manufacturer, 200 stereos at $2.00 
each. From this it can be seen that the bulk of his 
business comes from candid weddings, and his method 
for handling the latter group is well planned. 

Summing up the stereo picture at Hoffman's 
Studio, while it can be considered only as a worth- 
while supplement to his regular photographic work, it 
is a profitable sideline and one that fits in timely with 
his wedding work; especially so because no darkroom 











Looking down into “looping” pit of continuous galvanizing line in Wheeling Steel Corporation's 
Martins Ferry, O., plant designed and constructed by the McDowell Co., Inc., Cleveland. Photo taken 





with G-E Flash by Parade Studios, Inc., Cleveland, for Wean Engineering Co., Warren, Ohio. 


54 FEET DEEP AND TRAVELING FAST! 


G-E Flash catches speeding ribbon of steel all the way down! 


A mighty and never-ending ribbon of steel 
travels down and back up 54 feet each way 
...in this “looping” pit at Wheeling Steel 
Corporation. 

Creative placement of G-E Flash bulbs .. . for 
thorough coverage and for action-stopping 
... solved the problem of picturing the high- 
speed, continuous operation without halting 
production! 


G-E Flash can serve you, too. It makes difficult 
jobs easier. And today’s improved G-E Flash 
bulbs flash twice as easy, are more dependable 
than ever, especially for multiple Gaakaee. 





Don't just order ‘flash bulbs’ order G-E Flash 
Bulbs...in the handy new ‘‘safety cushion” pack. 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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CALLING ALL PHOTOGRAPHERS !!! 
HAVE YOU SEEN OUR 


RESTORATIONS, OIL PORTRAITS 
COPY WORK & MINIATURES? 


They are finished in water colors by 
our staff of trained artists. 


We can use any type original and your 
trade name will be signed on any copies, 
upon request. We will also color your 
originals in water color. 


There is a nice profit waiting 
for you from this type business. 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Ave. 
Chattanooga 2, Tennessee 











2806 
flashes 
before 
battery 
failure 


During the 8th annual National Photo- 
graphic Show thousands witnessed the 
testing of a STROBOFLASH Unit. Results 
were conclusive in favor of STROBOFLASH 
superiority. THE TEST .. . starting with a 
fresh Battery . . . continuous flashing 
once each minute, 8 hours a day fer six 
consecutive days for a total of 2806 
continuous flashes before battery failed 
: this means operating savings of 
400% and more over conquerable elec- 
tronic flash units. 


STROBO RESEARCH 


MILWAUKEE 16, WISCONSIN 
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work is required, outside of the mounting, and no 
proofs have to be made. 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











Mi The Kansas Prof. Photog. Assn. is another to report 
better attendance than expected at its 1954 convention, 
which took place Apr. 4-6 in Wichita. The program 
included Grace Johnson, Hutchinson, Kans.; Moreland 
Herring, Waxahachie, Texas; Edward P. Curry, Milwau- 
kee, Wis.; Brown Roberts of Sylvania; William S. Miller, 
Pittsburg, Kans.; Kenneth Carson, Hon.M.Photog., of 
Kodak; R. G. Sanderson of the Dale Carnegie Institute; 
Wes Carolan, Tulsa, Okla. George Schaeffer of Wichita 
photographed the board who are, in the picture, from 


The new Kansas 
Association Board. 





left to right, seated: Leslie R. Broadstreet, Marion, pres.; 
Miss Gladys Ll. Wren, Garden City, treas.; standing: 
Wendell Williams, Coffeyville, sec.; Robert Wichers, 
Beloit, vice-pres. 


HM On the night of Apr. 26 the Cleveland (Ohio) Soc 
of Prof. Photogs. celebrated its 5th anniversary and 
elected as officers: Lamont B. Kier, pres.; V. Elroy 
Sanford, Ist vice-pres.; Arthur A. Wetzler, 2nd _ vice- 
pres.; Edward J. Cavan, sec.; Howard L. Newmarker, 
Willard P. Richmond and Fred Girard, directors. Mr. 
Kier is head of the Kier Photo Service, quantity print 
production specialists. 


Wi On April 11 about 40 portrait, commercial, industrial, 
press and motion picture photographers gathered to 
organize the Prof. Photog. Assn. of Salt Lake City 
(Utah). G. Stokes Berryman, portraitist, headed the 
temporarily elected board of directors, the other 
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INCREASE PRINT SALES 


save time... 
use the 


SY Adams 
MAGIC*CROPPER 


The Magic-Cropper, a voriable cropping or masking 
frame, slides in and out smoothly to give you correct, 
calibrated proportions. 


@ Show customers different compositions quickly. 
® Find a photograph within a photograph easily. 
®@ Save darkroom time—do away with guesswork 
on proportions. 
@ Compose on camera ground glass. 


Two sizes: 4x5 or 5x7 proportions 
$4.95 each postpaid if cosh with order 


PAE POE RETOUCHING MACHINE CO. 


737 Lincoln St. Denver 3, Colo 


KAGRA BULB /..a\TUBING 


—~. 
— 


Remote Control ats 





With this new accessory attached to your cam- 
era, you can take pictures from a distance 
of over 30 feet by merely pressing the rubber 
bulb. Take pictures of children in unusual 
posings—or of birds and animals out in the 
woods and fields. 


Supplied with Compur-type release, inter- 
changeable with most standard releases. 


complete with simulated leather case 10 


Mail Orders Filled 


110 West 32nd St. 113 West 31st St. 
New York 1, N. Y. LOngacre 4-1600 





Ne 





WORLD'S LARGEST CAMERA STORE 
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members being George O. Bettridge, Marvin Boyer, 
Omar C. Clark, P. S. Ecker and W. Dean Peck. 
Permanent officers were to be elected at a_ later 
meeting. 


MM This year’s convention of the Indiana Assn. of 
Photogs. (held in French Lick, Mar. 28-30) was the 
biggest yet, with 300 in attendance plus many photo- 
graphers from out of state and more than 500 prints 
submitted to go before the jury, which included Ulrich 
Schmidt, M.Photog., Saginaw, Mich.; J. W. Maglinger, 
M.Photog., Owensboro, Ky., and George Hoxie, Oxford, 
Ohio. On the program were Raymond Tourangeau of 
Ansco; B. Artin Haig, Milwaukee, Wis.; Walden and 
Margaret Fabry, Nashville, Tenn. (sponsored by Du 
Pont); Prof. John A. Grepp, Indianapolis, Ind.; Wes 
Carolan, Tulsa, Okla.; Miss Charline Hillwertz, Chicago, 
lll.; Wesley E. Bowman, M.Photog., Chicago, Ill.; Huron 
C. Tinkey of Kodak; Charles C. Starks, M.Photog., 
Bloomington, Ind.; Horace J. Chase, M.Photog., New 
Albany, Ind.; Leslie A. Tompsett, M.Photog., South 
Bend, Ind. The lower of the two accompanying 
illustrations shows those who attended the annual 


banquet. In the upper one (both photographs taken 
by Rose Photographers of French Lick) we have the new 
board — from left to right, seated: W. M. Krider, Ist 
vice-pres., Lawrenceburg; Ray Scribner, pres., Logans- 
port; Byron Nash, past pres., Franklin; Robert Rickert, 
2nd vice-pres., Huntington; standing: Raymond F. 
Patnaude, dir., South Bend; Walter Paglow, sec., 
Marion; Jim Sheets, treas., Seymour. 


W@ The spring meeting of the Prof. Photog. Soc. of Ohio 
took place May 2-4 in Cincinnati, with L. P. Brand and 
Robert L. Keller acting as hosts. Lighting demonstrations 
and other features customary at most such meetings 
were eliminated in favor of a program deliberately 

















“Flash gives you the freedom of action 
you need to capture shots like this!’ 


Ben De Brocke’s assignment 
was to get a wedding picture for 
a large advertiser. Suddenly, the 
little model turned in a burst of 
temperament. Because De 
Brocke was covering this assign- 
ment with flash, he was ready 
and able to capture this priceless 
shot. 

That’s the way it is with flash. 
You're ready for anything, any- 
where: the spontaneous expres- 
sions, the never-to-be-duplicated 


SYLVAD 


pose, emergency location shots, 
treacherous weather. And with 
Sylvania Blue Dot flashbulbs in 
your gun, you get your picture 
every time. One reason is be- 
cause Sylvania’s Quick-Flash fil- 
ament—a Blue Dot flashbulb fea- 
ture for over 17 years —fires 
dependably even when batteries 
are weak and weary. 

That’s why more people use 
Sylvania flashbulbs than all other 
brands combined. 











Ben De Brocke of New York num 
bers many famous advertisers 
among his clients: Consolidated 
Edison, Canadian Club, Chrysler, 
Lucky Strikes, Ford, to name a few 
This De Brocke shot is used through 
the courtesy of Con Edison of New 
York 


lAv 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y 


In Canada: Sylvania Electric (Canada) Ltd., University Tower Bldg., St. Catherine St., Montreal, P. Q 


LIGHTING * RADIO + ELECTRONICS * TELEVISION 
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JOIN IN OUR 
BLUE RIBBON 
CONTEST 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by 
displaying the original and the Blue Ribbon 
reproduction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph select- 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not 
exhibited before. 


. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


have been published or 


. Any subject 


fashion, 


is eligible: portraiture, commer- 

cial, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FIFTEENTH CONTEST 
CLOSING DATE is September 15, 1954 


FROM ENTRIES RECEIVED between June 16, 
1954, and September 15, 1954, the judges will 
select Blue Ribbon Photographs for November, 
December and January. 

ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 


month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
NOW! 
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intended to cause the members to think along new 
lines and the change was refreshing indeed. About 40 
members were in attendance. The fall meeting — first 
in the Society's long history to be held outside the 
state — was scheduled for Rochester, N. Y., the dates 


being Oct. 3-5. 

@ Arthur Johnson, who opened his studio in 
Springfield, Mass., last January, held an open house 
on Mar. 29 for all paid up members of the Prof. 
Photog. Soc. of Western Massachusetts. Sixty three 
attended. Mrs. Erwin Hausamann gave a demonstration 
of coloring and Mr. Johnson demonstrated his lighting 
methods. The occasion was also his swan song after 
two years as pres., and he is now succeeded by Ray 
Sparrow, with Mr. Hausamann vice-pres.; Harry Wright, 
treas.; Stanley J. Wojno, sec.; Charles Hodges, asst. sec. 


new 


@ Pittsburgh was the location for the 17th annual 
convention of the Prof 
Apr. 


Photog. Assn. of Pennsylvania, 
4-6, and 323 attended while the picture exhibit 
drew a total of 264 entries. On the new board, taking 
office July 1, Wilbur Boone, 
Ralph Sherrill, Falls, Ist vice-pres.; Bernard 
Fella, Bethlehem, 2nd vice-pres.; Irving Glick, Philadel- 
phia, treas.; Jack Long, Lancaster, sec. Louis Bucklin, 
Philadelphia, won the Schriever Memorial Trophy and 
also a gold medal in the women’s portrait class. Other 
gold medal William 
Barton, Latrobe; 
brides, commercial photo- 
graphy, Pittsburgh; hand coloring, 
Virginia Rainey, Lancaster. The quite extensive program 
included: Madison Geddes, Cleveland, Ohio; Robert 
D‘Agostini of Ansco; Marinell and B. Fredric de Vries 
(both Cr.Photog.), Slaton, Texas; Herman Jonas, 
Pittsburgh; Miss Margo Kent Zink, Staunton, Va.; Earl 
Roper and Ralph Bray of Kodak; Walter Farynk of 
General Motors Photographic, Detroit, Mich. Victor A. 
Rehula, Jr., Charleroi, retiring pres., was also general 


are: Bryn Mawr, pres.; 


Beaver 


winners were: men’s 
children, 


George, 


portraits, 
Henry DeGlau, 
Allentown; 


Smethport; 
Paul 


Francis Preissler, 


convention chairman. 


@ The April meeting of the Prof. Photog. Guild of 
Houston took the form of a “Sound Off 
Meeting,’’ conducted by board member Fred Winchell. 
Everyone present had a stand up and 
“speak his piece’’ on whatever he thought to be of 
interest or for the the profession. 
Sounds like a good idea and an excellent 
clear the atmosphere of 


(Texas) 
chance to 
betterment of 


way to 
repressed gripes. 


@ “For the advancement of industrial photography” a 
group of leading photo supply houses has formed a 
new organization, Assoc 


Industrial Photog. Dealers of 
Newark, N. J., is pres.; 
Arnold Watland, Chicago, Ill., vice-pres.; Sam Garrick, 
Detroit, Mich., Franklin M. New York 
City, exec.sec. A_ rather additional 
directors Paul Bloom, Springfield, Mass.; 
Aaron Davis, Providence, R. |.; Addison Smith, Roches- 
ter, N. Y.; Jep Mitchell, Montgomery, Ala.; Rudolph 
Schiller, St. Mo.; Vin Blue Il.; 


America. Edward Kaltman, 


treas.; Morgan, 


lengthy list of 


includes: 


Louis, Agar, Island, 
































DEVOLITE-PEERLESS 














PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK i. «.. ait. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














csr DEVOLITE CORP. ™:.” 














CLARKE INSTRUMENTS presents 


MNMegalume i 


TH E : UNIQUE “READY” LIGHT 


FINEST PORTABLE m ON FLASH HEAD 


ELECTRONIC 
FLASH UNIT 


Weighs only 8 pounds @ Works on AC or its own 
Built-in charger works >attery 
in home, office @ Re-cycles in 6 seconds on AC 
Its powerful intensity or 9 seconds on its battery ; 
never weakens @100 watt second BATTERY 
/ mr 7 
3,000 BCPS (Beam Candie Power Seconds) in 1/2500th WINDOW 
of a second) TELLS EXACT 
fete), ieihilel, | 
MEGALUME is produced by a company with more OF CHARGE 
than 40 years’ experience ‘in the manufacture of AT ALL TIMES 
the highest-quality electronic and communications 
equipment for the Armed Services. Absolutely no 
compromise has been made for the sake of “price” 
in a competitive market—a fact which is instantly 
evident when you inspect the unit itself. From 
capacitor to case, MEGALUME is the highest- 1F YOUR DEALER 
quality photoflash unit made. CAN'T SUPPLY YOU 


WRITE FOR FREE 
DESCRIPTIVE FOLDER 


Division of 
leh 4 ‘4 17 he) fZUM “444 £4 NATIONAL ELECTRICAL MACHINE SHOPS, INC. 
Silver Spring, Maryland 
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Don’t Follow the Sun... 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 
IMMEDIATE DELIVERY $69 50 
. 
GET ON OUR MAILING LIST Pod. 


send for our Pink Sheet, a monthly bulletin of 
ver 200 new and used bargains. Write Dept. P 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 











uniform, 
high- 

intensity 
lighting 


Victor’ 


ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 
with 60° beam... ....$19.95 
BR3 Base extra.. 
FOR MOVIES, Model A18 gives “ more 
light in a 40° beam 
$4 (10% ft.) Stand... 





Smooth action with new £3 
type swivel. Long service. ® Na 
Reflectors nest compactly for carrying. , .s 
For No. 4 Flood, . 
1,000-watt K 3200° Lamps, or Flash. 


Send for FREE Catalog A-7 


SMITH-VICTOR CORP. ; 
Griffifiadndiona = spre 


we 
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Harvey Goldstein, Minneapolis, Minn.; Charles Weyrich, 
Dayton, Ohio; Sid Lindahl, Denver, Colo.; Clinton 
Smart, Los Angeles, Calif.; Gar Williams, Seattle, Wash. 


When Robert E. Martin, new sec. of the Prof. Photogs. 
of lowa, registered recently at the Hotel Savery in 
Des Moines to attend a board meeting, it happened 
that he was the one millionth guest at that hostelry, 
owned by the Boss interests since Mar. 15, 1954. A 


million customers are a lot by any standards so the 
Feiler Studio was called in to commemorate the 
occasion with a photograph. Hotel manager Paul E. 
Lefton watches while Mr. Martin signs up. 


W@ The San Antonio (Texas) Prof. Photog. Guild met on 
May 6 at the Zintgraff Studio and decided to take a 
special advertisement in the local telephone directory, 
listing all members under the name of the Guild. They 
also elected officers: Robert Blair, pres.; T. Mack 
Reynolds, vice-pres.; Zarell Smith, sec.-treas. 


W On Mar. 24 the Lewis-Clark Chapter of the Prof 
Photog. Assn. of Washington held their annual meeting 
in Pullman, reelecting all officers for 1954-55: Cyril E. 
Alden, Colfax, pres.; E. W. Webster, Lewiston, vice-pres.; 
Mrs. Alden, sec.-treas., plus chapter directors Vere 
Brummond, Len Kuther, Lionel Sterner and state trustees 
Alden, Kenneth L. Engman and Chester Gilliland. On 
Apr. 20 another chapter — Wenatchee — was 
organized in that city with Wayne Parsons, pres.; 
William Hilderbrand, vice-pres.; Mrs. Aletha Robertson, 
sec.-treas., plus trustees Lloyd F. Whiting, William 
Daugaoard and Wayne Parsons. Also on Apr. 20 the 
Tri-County Chapter was organized at Everett with 
Donald Pringle, pres.; Fay Morrison, vice-pres.; Les 
Eklund, treas.; Ed. Gilliland, sec. Then, on Apr. 21, 
came into being the Pierce County Chapter at a 
meeting in Tacoma. Claude Harta is pres.; Harry 
Jackson, vice-pres.; Helen Abrahams, sec.-treas., and 
also on the board are: Kenneth Ollar, Jess Snyder, 
Bert Perler, Nelson Richards and Marion Brotman. All 
this activity should make state pres. R. R. Hutchison, 
M.Photog., of Pullman, who has bent every effort 
toward the growth of the Washington Association, 
extremely happy. 











MODERNIZED 


f oO serve 


Fou hotles / 


For three generations fine craftsmanship and superior quality have 
been an integral part of every Goerz photo lens. 


Imbued with the strong desire to continue making the world’s finest 
lenses, we have taken another step forward—new and larger produc- 


tion facilities at Inwood, L. |., New York —TO SERVE YOU BETTER! 
Ask your dealer about GOERZ LENSES today! 


/. . C.P. GOERZ AMERICAN OPTICAL COMPANY 
GOER 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. |. 96, NEW YORK 


Albert C. Silveria says: ‘We do very high quality 
work, both in our shooting and in our printing, and 
we have to rely on our machine for good fast service 

The lab crew output runs from 200 to 1,000—8 x 10 
prints daily ’ 


“The Pako Printmachine 
has lowered our production costs 50%” 


At Cal-Pictures in San Francisco, they say he Pako P 
machine has lowered our production costs 50 °;. This machine 

the work of one steady man working on just | oing and washing 
prints. The machine helps to eliminate human errors is ¢ 

and constant in operation. And dependable too! Our Printmact 
has beer in constant use for six years o iverage of 14 
daily, six days per week ...and in time sn 
has required a bare minimum of maintenance and repa 
mechanization of our processing operations with ‘ 
machine has saved labor, maintained consistent high qualit 

helps to provide faster service. We also have a Pako 

Dryer of which we are very proud 

Just as this firm is happy with Pako products and wouldn’t be 
without them . you too can sol\ pl 

problems with Pako equipment 


Gentlemen: We are inter NAME 
ested in the Pako Print 

ADDRESS 
machine. Please send us ‘ 


omplete information. 


PAKO CORPORATION 1010 LYNDALE AVE. in, nmnneneies 11, MINN, 
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Look at it This Way: 


@ Every studio owner must spread his total 


cost of doing business plus his salary—and | | 
his normal profit—over his total sittings per 
year. © The trick is—after the sitting is 
made and the order booked—to sell some- 
thing extra, because the profit on that is 
pure velvet. 4 The easiest way is to sell 
miniatures, oil paintings and similar spe- 
cialties. @ We make them — you sell 


‘Tis Here, Maybe! 








The “gossip column"’ of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it's publicity for yourself! 














them; no extra work or cost and your 
mark-up is clear profit. 4 Ali you do is 
deliver and collect. 


Write for our illustrated 


circular today. 


THE WALTER GAEHLER CO. 


510 S. Clinton St. Syracuse 2, N. Y. 


BRUNEAU ... 


the finest tripod buy 


STURDY... 

















tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

LIGHT... 

weighs less than 9 Ibs. 


DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. | 
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M Lawrence W. Smith, who started with Kodak in 1939 
and has, since 1950, been a technical representative 
for them in Minneapolis, Minn., was recently appointed 
assistant to James A. Hill, manager of the Chicago (Ill.) 
branch. 


M@ Mrs. Margaret S. Post, widely known in photographic 
circles throughout Illinois and the middle west, died at 
her home in Peoria, Ill., just after midnight April 18. 
The widow of Burton W. (Rex) Post, she had operated 
their Rex Studio & Camera Shop there since his death. 
Her passing was a great blow to the Illinois Photo- 
graphers’ Association (of which Mr. Post was one of 
the founders 18 years ago) to which she had always 
given lavishly of her time and support. Just two weeks 
before her death she had been reelected to the board 
and specially honored for her many services. Her 
nephew, Walter Shugart, now manages the studio 


B Weill, they just can’t stay out of the profession! Now 
we hear from Clifton L. Voss, P. A. of A. past president, 
who sold his studio in Fargo, N. D., a year and half 
ago, that he is back in business and wants again to 
subscribe to THE PROFESSIONAL. He now has a 
portrait studio in Escondido, Calif., and another in 
Pacific Beach, San Diego, Calif. Writes Clif: “Il found 
that | still must have some interest in order to enjoy 
life. | am really getting more fun out of photography 


| thon | ever did. | have remodeled the entire interior 


of this studio and have a little ‘dream place’ that | 
am thoroughly enjoying. Ovando Cowles, who operated 


| the Ovando Studio in San Diego for the past eight 


years, is my right hand assistant.” 


HM Here’s some supplementary news concerning the 
opening of Arthur Johnson’s new studio in Springfield, 
Mass., which we reported in our April issue. Though 
located in a residential area he was successful in 


| convincing the local authorities that the new place 


would be a credit to, and in harmony with, the 
neighborhood. Now the place is finished and even the 
local newspaper agreed, in a story below a picture of 
the building, that he had kept his promises in every 
way. Formerly limited to a 12’x18’ camera room, he 
now has one 22’x42’ and writes that he can really 
“raise the boom.” About 700 attended the opening 
and three special patrolmen were needed to handle 
traffic. He distributed 1,300 gardenias, camellias and 
roses to the ladies and is considering repeating the 

(Turn to page 43) 








Sold Only Through 
Leading Professional Photographers 





CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display values so necessary for acceptance. Up to 40x60 


7 Bi CCA Commercial Color Prints bring high quality to 
Hi-Fidelity Color Prints short quantity color reproductions. Lower prices possible because 


¥ Commercial Color Prints of exclusive manufacturing techniques perfected by C C A. 
Duplicate Transparencies 
Display Transparencies CCA Duplicate Transparencies are fully masked, color corrected 


facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10. 


’ CCA Display Transparencies are high quality color reproductions 


used for display work where highest quality natural color 


Write Us for Details 


is @ must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 
Joe Snyder, Pres. @ Gen. Mgr. laboratories 


P.O. Box 546 - 610 South Armenia Ave. - Tampa 9, Florida - Telephone 8-6001 


INTRODUCING 


A NEW versatile 

eh CT Bit, 
FLEXIBLE WARM TONE “ 
PROJECTION PAPER PHOTO y 


with SPEED, ror THE stuDIO 
REL LEBER DBEE Co 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


THE GEVAERT CO. OF AMERICA, INC. 
321 WEST 54TH ST., NEW YORK 19, N. Y. Addons your 


150 N. WALKER DR. 6370 SANTA MONICA BLVD. sample request 
CHICAGO 6, ILLINOIS LOS ANGELES 38, CALIFORNIA to our New York Office 


IN CANADA: TORONTO 28, ONTARIO stating surface desired. 
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| of names which tend to give the public the impression that such sales plans 





The Editor's Commentary: 








| the P. A. of A. as “the National Association" or - even more customarily - 


With further reference to my recent article on album promotion plans, 
it seems that one of the latest of these has Sprung up in Dallas, Texas, and 
uses the name "National Association of Photographers." I think the adoption 












are operated by accepted trade associations is one of the worst features 
connected with them. To me this one iS eSpecially objectionable because, 
whether deliberate or not, it is a direct attempt to imply Sponsorship by 
The Photographers' Association of America. For more years than I can re-= 
member it has been common practice for everyone in the industry to speak of 


























just "the National." As a perfect example of how the public can be misled 
by the use of such a name, just a few days after I received one of the cer- 
tificates issued by this particular outfit from a reader, I also received 
a complaint from a lady in a small Louisiana town. She had bought the 
plan on the understanding that the promised 10 free photographs would be 
made good by a local studio. Upon presentation of the certificate the stu- 
dio owner informed her that he knew nothing about the plan whatever and 
that, while he did not belong to any "National Association" he understood 
that I was the executive manager of "the National", gave her my address and 
told her to write to me. Of course I have not been connected with the P. A. 
of A. since October, 1949 (it is surprising how many photographers, after 
nearly five years, are not yet aware of that fact), and I don't know whether 
legal action on the basis of misrepresentation or infringement would be pos= 
Sible. However, if I were still the P. A of A. executive manager, I would 
register a violent protest if nothing more and would give this the widest 
possible publicity so that photographers at least would realize that the 
P. A. of A. has no connection with, and does not approve of, the activities 
of this so-called "National Association of Photographers." In any event I 
have hereby done my own "good deed for the day." 

















































































accosted me on the floor and said: "Charlie, what do you think of this - 
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According to Cedric Adams, columnist for the Minneapolis Star-Tribune 
and radio-TV commentator, "Color pictures on luncheon meat packages have 
been banned in some states. Reason: The pictures look too much better than 
the product." When I read that, in a column his paper runs in the New Yorker, 
I could not help thinking of the unlamented national advertising campaign 
which the P. A. of A. conducted in the 1920's. One of its most active sup- 
porters was the late Charlie Kaufmann, then head of the big Kaufmann & 
Fabry commercial studio in Chicago. Among other things he was chairman of 
a committee appointed to work out a new Slogan for use in the campaign and 
I have never forgotten the day, at a national convention, when he excitedly 





















































"Photographs Tell the Truth"? "Why, Charlie," I replied, "they don't do 
any such thing. How about retouching; how about art work; how about distor- 
tion to make products look bigger or longer; how about the deliberate use of 
lighting to bring out favorable features and conceal or reduce others?" 
Charlie, who was not accustomed to having people disagree with him, glared 
at me, turned on his heel and walked away. The slogan was among those adopt- 
ed, but soon fell into disuse. Not long after, whether by pure coincidence 
or not, the use of the phrase "an unretouched photograph" became quite com- 
mon for some time in connection with advertising illustrations. Do photo- 
graphs really tell the truth? If they did, except in technical and scien- 
tific applications, I think most photographers would be out of business. 
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NOTE THE SKIN TEXTURE 
By C. Thomas 








ALL HIS LIFE, he’s been a photographer. 
His father before him was a photographer. 
Since 1939, he has owned and operated his own studio; 
deciding to open his own studio after being fired from a photo 
Achilles Gonzales finishing plant. 
“| did turn out some pretty lousy work,’’ said Achilles, 


laughing wistfully. 

Actually Achilles had no business in taking such a job. But he was out of work 
and recently married. And just young enough to believe a job was a job. But that 
was a long time ago. He knows better now. 

Prior to his two week photo finishing job, Achilles had worked with such artists 
as George Mantilla, the Spaniard; Jules Alexander, the Polish artist; and Eugene 
Fremonde, the French artist. And every last one of them specialized in photographing 
men. 

“Bring me a man,” 
that’s outstanding.” 


said Achilles modestly, ‘‘and I'll deliver you a print. One 
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“But I'd rather bring you a beautiful 
girl."’ 

“A beautiful girl, yes. But be sure she’s 
beautiful. So many young girls are not 
beautiful.’’ Achilles shook his head. 

Needless to say, Achilles does not go 
out of his way to attract young women before 
his camera. But they come anyway. And this 
raises a problem. 

The majority want a glamour picture to 
give a boy friend. If the parents see the 
print, they are horrified. They don’t see their 
little darling as a sexy piece of furniture. 
And . . . mom and pop are the ones who 
pay the photographic bill. 

“When | get a young lady in for a 
sitting,’’ said Achilles, ‘| take a few glamour 


shots, but | also take more conventional poses 
that pop and mom will approve of." 


This is nothing less than rank conspiracy. 

“But the girl will only want one print. 
One for her boy friend,’ 
himself. 


Achilles excused 


And she will, under this arrangement, 
get one 8x10 print for only seven dollars 
extra. The sitting fee — of five or ten 
dollars — will be figured in with the prints 
that pop and mom order. 

Oh, yes, there is a sitting fee. And 
this fee is NOT deducted from the amount 
charged for the finished prints delivered. 

“It's better this way,’’ Achilles explained. 
“They pay a sitting fee. The fee takes care 
of the cost of film and proofing. If the sitters 
don’t care to order any of the poses, they 
don't feel obligated to buy. If 
desire, we can start all over.’ 

Achilles has two sitting fees. Whichever 


they so 





one you want, you'll get eight poses. If you 
want prints no larger than 8x10's, probably 
you will be satisfied with the results from a 
split 5x7 negative. But if you are particular 
and want 11x14 prints — or larger — then 
Achilles recommends the ten dollar fee and 
your negatives will be shot on full 5x7 film. 
Achilles carefully explains the difference in 
blowing up a 5x7 negative compared to 
blowing up a split 5x7. 

“The majority take the ten dollar 
sitting,’’ Achilles reported. ‘“‘And we have 
less trouble with those than with the ones 
who take the five dollar sitting fee.”’ 

Thus — you could figure it 
yourself, 


out for 
but you’re too busy — the first 
8x10 costs the sitter either twelve or seven- 
teen dollars. Each subsequent 
five dollars. 


print costs 
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Now, don’t get the idea that Achilles 
way out here in El Paso has no competition. 
El Paso is overrun with exceptionally good 
photographers. Photographers from afar 
have located here, many because of the 
climate they deem beneficial for themselves 


or members of their family. And across the 


river — in Juarez, Mexico — there are many 
fine photographers who came up from the 
interior of Mexico in order to get hold of 
some of the fresh American money that drifts 
across. 


But when it comes to dramatic shots, 
this writer thinks few photographers can offer 
Achilles any serious competition. 

Look at his portraits. 
if you will. 


Tear them apart, 
But if you can analyze them 
without studying the sitters, rest assured you 
are possessed of an all-seeing eye. For 








Achilles does not light his subjects to conform 
to any set rules. You figure out if he uses 
lights in such a way as to follow the planes 
of the face. People have regular and 
irregular features. Those before his camera 
have physical defects, as well as personality 
defects. But this you’d never know by looking 
at the prints. That's what dramatic lighting 
covers up. And that’s why it is employed. 
Not primarily to come up with something 
novel, different, or startling. 

A young man came in for a sitting. 
Achilles looked him over, as he always does 
his subjects. This young man had a beautiful 
head of hair, large eyes, and an intelligent- 
looking forehead. But his nose and mouth 
were ugly, thick and coarse. Achilles so 
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lighted this young man so that only his best 
features showed. 

Another young man came in. He had a 
nice profile, but his cheeks were not only fat 
and heavy, they were pimply. 
played down the defects so they were 
unnoticeable. 

Achilles doesn’t depend 
retouching. This is evident by the prints. 
Note the skin texture. An artist must find 
outlets for the imagination he was born with 
— an active mind must have an active body. 
Physically, it would be impossible for him to 
chain himself before a retouching desk. 

Achilles’ full name is Achilles Gonzales. 
And if you care for Spanish fireworks, just 
disturb him while he is in the darkroom 


Lighting 


much on 











developing his negatives. When Achilles is 
so engaged, his lovely wife, who helps out 
as receptionist — has to walk around bare- 
footed. 

Achilles is no 
devotee. 


time and temperature 
He develops his fast pan film by 
inspection — and in fine grain developer. 
He develops in a tray, as many as forty 
negatives at a time. And without a scratch. 


Achilles has some pet theories about 
developers. His contention is that slow 
working developers have time to get down 
and develop clear through the emulsion, 
while fast developers give the emulsion only 
a lick and a quick promise. 

| could tell you that Achilles 
twelve 


uses a 
inch F/4.5 Wollensak anastigmat. 
But what does that mean? Before acquiring 


this lens, he used another make with equal 
results. 

For lighting — low key lighting — 
Achilles uses three Dinky-Inkies, plus a 
common 150-watt bulb in a reflector for the 
fill-in light. In placing the small spots, he 
never, never uses the full cone of light. On 
the contrary. Say, for example, he wants to 
light one cheek only. The spot, then, will be 
so placed that just the edge of the light is 
used, the rest of it going off into space. 
This produces a gradation commonly re- 
ferred to as ‘feathering the light.”’ 


“And,” he comments, “this saves an 
area from being burned in, making it 
impossible to print with any detail.’ 


By close examination of his low key 
prints, you can riddle out that the spots give 
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a three, six and nine ratio. That is, say the 


key light is three feet from the subject, 
another is placed at a distance of six feet 
from the subject, the third at nine feet. In 
many cases, Achilles will only place two of 
the spots, holding the other one in his hand 
and manipulating it, his other hand on the 
bulb that controls the shutter. ‘By doing this 
| can get my subjects lighted exactly as | 
want, without their appearing frozen.” 

In arranging his subjects, Achilles 
makes certain, before starting to place his 
lights, that they are comfortably posed. 
Were he working with professional models, 
models accustomed to taking a pose and 
holding it come hell or high water, he would 
not have to be so considerate. 

“If you pose your subjects so they have 
to squirm and flinch, their tension will 
register. The ensuing pictures will not only 


reflect the photographer's laxness but the 
subjects will not return. Only 
suffers for art's sake.”’ 

In these low key pictures, it will be 
noted that the backgrounds go black. Yet 
the subject is, in every case, eighteen feet 
from a gray background with some light 
falling on it. Were these pictures taken 
against a black background, or one with no 
light, there would be an absence of the 
roundness that these pictures have. They 
would be lacking in depth, with the subjects 
appearing as if they were part of the 
background. Achilles learned this 
much “‘fiddlin’ around." 

All prints were brought up in a warm 
paper developer to which two ounces of 
wood alcohol are added for every sixteen 
ounces of developer. 


the artist 


after 


This gives the prints 
(Turn to page 47) 
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D A | A: 


THIS 


existing 


IS AN actual 
lights stock 
The row of lights along the line running 
through the mantel are mid-stage and 10’ high. The 
four in front of the stage are the front lights, 500-watt 
spots 12’ high. A 500-watt spot was outside the window 
at right rear to give the scene a daylight effect. The 
8x10 Ansco view camera was 41%‘ high, and the lens 
was an F/6.3 190mm (7¥2"') Kodak wide field Ektar. 
With the lens stopped to F/16 a six second exposure 
was made on 8x10 Super Panchro Press Type B film, 
developed for six DK-50, one-to-one. 
Reproduction is from a contact print on Kodabromide 
F-1, developed 


shot 


during a winter run of 


theatre taken chiefly with 
stage 


performances. 


minutes in 


in Dektol, one-to-three. 


CRITICISM: 


THE ORIGINAL print before us is a nice black and 
white, perfectly processed and timed. Unless the scenery 
was of great importance we would suggest enlarging 
the figures about one third, which would allow trim- 
ming the ugly sofa almost to the telephone and also 
eliminate much of the top of which is 
This would also make the figures, now 
too low in the picture area, more dominant. 


the picture, 
uninteresting. 


The stage lighting is very flat and gives a cutout 
effect to the figures which is of course no fault of the 
photographer. If the background 


could have been 














subdued somewhat the figures would have been given 
more prominence. with dark 
The photographer could 
have substituted some of these for the very 
white bindings behind the actress's head (now a bit 
lost in the background). At the same time the actor's 
bald head is lost in the curtains. No doubt his pose 
could not be altered but moving the camera a bit to 
the right might well have corrected this. 


There are many books 
bindings in the bookcase. 


perhaps 


This black and white print does not give the effect 
seen by the audience, due to the absence of color, 
but the lighting would be excellent for color. 
monotone print there should be more contrast. 


For a 


In the past practically all stage shots were made 
by flash from Nowadays, it seems that 
almost all involved in a production, be it amateur or 
professional, want the stage lighting preserved and 
demand that the stage lightings be used because 
many of the effects are very dramatic. The 
true of display managers in large stores who insist that 
the lighting effects in their show windows be preserved 
just as they have planned them. It naturally behooves 
the photographer to give some study to the problem 
if he expects to satisfy his customers. 


the camera. 


same is 


In this case pose, expression and action have all 
been well retained. Criticizing such a picture from the 
normal photographic standpoint is not easy because 
the requirements are so different. Cropping from the 
left almost to the vase on the third shelf, from the 
right almost to the candlestick, from the bottom to the 
telephone and from the top enough practically to 
eliminate the dark curtain at the top of the window 
would certainly result in a better composition and one 
more flattering to the actors. On the other hand 
unquestionably a prompt howl would arise from the 
scene designer, the electrician, the 
probably the director. 
theatrical photography, 


shot, without subduing the actors themselves or 


prop man and 


Usually, when it comes to 


the more you can include in 
each 
losing their characterizations, the more prints you are 
going to sell. We would consider this on the whole a 
very acceptable job, one which probably pleased all 
concerned. 
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THE ENTERTAINMENT WORLD 
By Frederick G. Kramer 





THE ENTERTAINMENT BOOKER (a “theatrical agent’’ in the days before night clubs, 
television and other fields grew to the point where they have practically eclipsed 
the legitimate stage) who decides that a new “‘act’’ warrants promoting is a major 
source of business for the theatrical photographer in any city. One of his first needs 
is an ample supply of photographs and, when these are lacking, be the act anything 
from one individual to an entire troupe, the booking agent promptly telephones his 
favorite studio for an appointment. Usually, if the city is Chicago, the call goes to 
Maurice. 

Obediently the artist or artists arrive at the studio and submit to the routine of 
a sitting without making any particular demands such as the average sitter might 
impose upon a photographer. Having already entrusted his affairs to the booker 
the artist takes it for granted that the studio recommended knows how to produce 
photographs that will sell the artist's appearance and personality. The theatrical 
photographer thus has the advantage of working with subjects who are not only 
willing but anxious to cooperate in order to secure the best possible results. 

It would seem then that the photographer who specializes in portraying enter- 
tainers has his work considerably simplified, but with this Maurice does not agree. 
He feels that every such sitting represents a genuine challenge. He is expected in 
each case to produce something different, if not original. Even when the artist is 
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just breaking into the entertainment world 
there are just so many things that can be 
done with a vocalist, a saxophonist, an 
accordion player or even an orchestra. It is 
sometimes different with a dance team or an 
acrobatic troupe which may have exceptional 
steps or positions in its routine, but the job 
is never easy. If on the other hand the crtist 
is well known and has already been photo- 
graphed by outstanding studios in other parts 
of the country, Maurice may find himself with 
a real problem. Yet this is one he constantly 
has to face because, contrary to the general 
impression among those who are not in 
“show business,’ even the best performers 
constantly require new pictures. 


This is only natural because there is 
more to this matter of theatrical photographs 
than the booking agent's requirement of 
having something different to show prospec- 
tive buyers of the acts he is handling. Many 
may be nationally, 


even internationally, 


prominent but the same pictures from which 


the night 
sponsor 


club 
or — 


impresario, the television 
perhaps — a _ convention 
entertainment committee, selects the acts to 
make up a program, will also be used in 
show cases, on show cards and in entrance 
lobbies as well as for newspaper and other 
printed publicity. The photographs of yester 
year, even those which the artist personally 
likes best of ail, cannot be used indefinitely. 











There is always need for a new and novel 
appeal and that, no matter how greatly it 
may tax the theatrical photographer's 
ingenuity, presents as its compensation the 
unquestioned fact that without this continuing 
demand for something new, the theatrical 
studio would have far more spare time than 
appointments. 
It follows, 
the average 
cannot 


then, that Maurice, unlike 
professional photographer, 
himself with anything ap- 
proaching a standard routine for posing his 
subjects. There can be no pre-arrangements 
of lights, background and camera. An 
appointment having been made 


content 


there is 
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nothing that can be done until his sitter or 
sitters arrive. Then a vocalist or musician 
will be asked to sing or play while Maurice 
watches for interesting facial expressions or 
poses: team or group will perform parts of 
their routine so Maurice can isolate high 
spots of the action which he thinks will best 
appeal to those who later view the photo- 
graphs. 


It all sounds very simple and much as if 


Maurice’s business life must be one long 
vaudeville show. The latter may well be the 
reason why some theatrical photographers 
drifted into the profession from show business 


itself, but that was not the case with Maurice 








who candidly admits that his love for the 
entertainment world is no greater than that 
of the average person. He selected the field 
for a far more practical, even prosaic, 
reason. In plain words he dislikes 
early in the morning so that the normal 
waking hours of theatrical people, whose 
working day seldom commences until after 
noon, make it possible for him to set his own 
professional hours far later than those of the 
ordinary studio. 


rising 


Photography, however, was always his 
great love and interest. He could just as well 
have developed into an_ excellent photo- 


grapher of babies or even a commercial 
specialist. What the medical profession calls 
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a “good bedside manner’ Maurice has when 
it comes to handling artists, who can be just 
as temperamental as babies or advertising 
agents and art directors. He appreciates the 
importance of placing his subjects at ease 
and has the ability to accomplish this with 
no semblance of effort. 


It is a pleasure to watch him at work. 
He approaches his subject, modeling the 
figure or face with his lights as a sculptor 
would mould his clay. He works rapidly, giving 
the sitter no awareness that an exposure is 
about to be made. He uses the appeal of his 
sonorous voice to keep his models in the 
mood and free from tension. As the moment 
to release the shutter approaches he is ready 



















































































































































































34 














with a humorous anecdote about some other 
artist whose talent is similar to that of his 
subject. He frequently mixes sarcasm with a 
tinge of admiration, somewhat in the manner 
of Groucho Marx. He may compliment a 
female vocalist, for example, by comparing 
her with a famous singer who is not noted 
for her good looks. A male subject he will 
quickly provoke into a smile with some sharp 
wise crack. 

Maurice has a_ versatile personality 
which reflects the artistic traits of the many 
unusual people he has met in course of his 
professional work. He may exert the domi- 
neering power of a mental telepathist when 
he is attempting to arouse a desired expres- 
sion on the face of a beginning girl musician, 
or display the indifference of a happy go 
lucky play boy when a stern looking singer 
of eerie ballads fails to soften the lines of 
his face. He almost assumes the attitude of 
a snake charmer when it becomes necessary 
to soothe the tight nerves of some excited 
newcomer to show business. 

How does his studio 
others? Though you might expect them, 
there are no fancy props. There is little at 
hand except a hassock, a few chairs, a table 
and a polished piano which, incidentally, is 
completely out of tune. His retouching desk 
is located in the camera room and, while his 
sitters get ready in their brightly lit dressing 


compare with 
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room, Maurice keeps 
negatives. 


on working on his 
He does all retouching himself 
because he considers this phase of his work 
to be of greatest importance. 

His background is a_ yellowish wall 
which provides either a light or dark ground 
depending upon whether he decides to 
illuminate it with floods or not. As might be 
expected, he employs a considerable array 
of spots. Frequently it is as important to 
highlight a costume or portions of it as to 
illuminate a subject’s face. The latter he 
frequently features by contrasting it against 
a spot thrown on the wall. 

He particularly favors double exposures 
and usually suggests them to his sitters. Thus 
two different personalities of the same artist 
can be included in the one picture. These, 
as Maurice makes them, are not montages 
because there is no deliberate overlapping 
of the images. While he does also make 
some montages (always on the negative and 
never in printing) he prefers the straight 
double exposure. This he likes to think of as 
a “two in one” picture and he is careful that 
the faces and eyes in the two exposures look 
at each other and not at the camera, so that 
the interest of the viewer is not distracted. 

Maurice works quite differently from 
many theatrical photographers when taking 
“action’’ shots of fast moving artists like 
tumblers, rope walkers, equilibrists and similar 
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specialists. Usually the practice is to put 
them through their routines time after time 
and then catch their most spectacular poses 
or peaks of action with very rapid exposure, 
aften using speedlight. Maurice does just the 
opposite. He poses his subjects with the 
utmost care, sometimes even photographing 
them from above while they lie on a mat. 
In many cases he photographs each member 
of a troupe separately in order to do 
complete justice to every individual and then 
combines the results to produce what is 
apparently an action shot. 

His effort is always to highlight the 
personality of the individual rather than the 
specific tools of his trade so that he is 


particularly happy when he can persuade a 
ventriloquist to pose without a dummy, a 
pianist without his piano, or an accordionist 
without the bellows of the instrument showing 
It isn’t too often, though, that they will let 
him do it, so in many cases he resorts to one 
of his double exposures, showing the artist 
without his instrument in large size, but with 
the instrument in a shot in the 
opposite corner. 


smaller 


In the earlier days of theatrical photo 
graphy quantity orders were the rule and an 
order for a hundred prints from one negative 
was customary. 
the same 


Today Maurice suffers from 
that 
(Turn to page 46) 


type of competition assails 
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DARKROOM REMINDER 


TEST YOUR SAFELIGHTS 


BY DAVID MACFIE 


THE OTHER DAY my car acted up, and eventually 
stalled on a busy highway. Since | was stranded 
several miles from home and a few miles from the 
nearest gas station, | was naturally a little concerned. 

Was it the carburetor? Was it the distributor 
or something else electrical? Was it any kind of an 
involved job that would be expensive for me? | knew 
| had to keep the car going and so it was a ques- 
tion of how much | would have to pay. 

You may have guessed a solution already, but 
after checking as well as | could (and I’m no mechanic) 
| finally discovered that | was out of gas. Just a little 
routine checking and maintenance would have avoided 
the lost time and my concern over expenses. 

So it is with darkroom safelights. Occasionally 
prints get a veiled quality, do not exhibit the desirable 
sparkle and brillance that they should. Sometimes this 
leads to extensive checking of processing solutions and 
procedures. And sometimes all this is due to simple 
failure to “check the amount of gas you've got’’ — in 
other words, to check your safelights. 

In spite of all the other things that can happen 
to film and paper, the improper use of darkroom safe- 
lights is still a common source of fog on negatives 
and prints. Of course no difficulty is usually en- 
countered when safelights are used as the instructions 
state. But even if this is done, trouble can arise from 
the safelights due to the absence of proper main- 
tenance. 

Most safelight filters are close cousins to the 
photographic filters of the sandwich type, the kinds 
whose color is provided by a dyed gelatin layer. These 
filters, while they are made from the best dyes which 
fulfill manufacturing specifications, must be considered 
eventually perishable. Under conditions of extended 
use the dyes in the gelatin layer may fade due to 
long exposure to heat and light. Although it is usually 


36 
Professional 


Photographer 
July - 1954 


continuous use which adversely effects the efficiency 
of safelights, periodic checks in all darkrooms, whether 
used continuously or intermittently, are advisable in 
order to prevent trouble. Actually, an accurate safe- 
light check is so simple, easy and quick to run that 
it appears obvious a routine check should be made 
occasionally. 

Setting up so you can give controlled exposure to 
sensitized material is the most effective method of 
testing your safelights. To make your safelight test 
use the sensitized material — either film or paper — 
which has the highest speed that you handle in your 
darkroom. Cover one edge with a card, leaving it 
there for the entire test. Take another card and give 
exposure increments along the exposed portion of the 
sheet while successively covering the exposed portion 
of the material with another card. 

Of course the test should be made at the closest 
working distance from the safelamp, that is, right be- 
neath it on the working surface, or perhaps you will 
want to run your test in a dry tray in your darkroom 
sink. 

Regardless of where you run the test, if you cover 
the card in this way, the exact amount of time required 
to produce a barely visible fog level can easily be 
determined, because it will be immediately adjacent 
to an area which was covered and therefore not ex- 
posed during the entire test. 

Just for a starting point, the exposure increments 
you give might run from five minutes to 30 minutes. 
Of course this maximum time would be governed by 
your darkroom practice. If you habitually leave sen- 
sitized materials out for periods of up to an hour or 
more your test should be made on that basis. 

When using safelights during the handling or 
processing of films, make sure that you observe the 


(Turn to page 40) 
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DATA: 


FOUR LIGHTS were used for this portrait: a diffused 
flood at the camera, another flood at the sitter’s right, 
a spot at left rear to illuminate the hair and a light 
thrown on the background. The exposure was 1/25th 
second at F/11 and the negative was developed for 
six minutes in DK-50, one-to-one. Reproduction is from 
an 8x10 projection on Indiatone B, developed for 212 
minutes in D-52, one-to-one. 
then gold toned. 


CRITICISM: 


THIS IS A very attractive portrait of a very attractive 
subject. The lighting, though very well balanced, 
could be improved by bringing the main source light 


The enlargement was 








(at the right on the diagram) closer to the camera. 
Thus more light would have been thrown into the deep 
smile line on the right (of the picture) which now has a 
tendency to make that cheek seem fatter than the other. 
This would also eliminate the 


side of 


little highlight on far 
cheek, caused by the spot, which 
tends to give the effect of a hollow in that cheek. 


the other 


It is obvious that the catchlights in the eyes were 
spotted in, and they are 
lighting. It would add more 
remove the present 
10:00 o’clock. 


in the wrong place for this 
sparkle to 
catchlights and 


the eyes to 
replace them at 


The expression is nice but 
that the portrait would have been 
subject touched 


untidiness on the 


very feels 


your critic 
improved had the 
up her hair a bit to 
forehead. (We wonder if, in this 
case, our critic has not overlooked the latest thing in 
hairdressing. Our wife tells us that the 
deliberate and is what the 


— Ed.) 


remove the 


untidiness” is 


ladies call an “Italian 


haircut 


The print has been very well toned. The general 
spacing of the head is good as also, on the whole, is 
the composition although we confess to a little uneasi 
ness with respect to the position of the shoulders. With 
one going off horizontally and the other dropping at 
almost a 90° angle, there is a feeling that the neck is 
strained and on the one side it certainly looks too 
long. For a glamour effect the shoulders would be all 
right with the head tilted to the left, but with the head 
so conservatively placed we would have preferred to 
see a bit more uniformity of the shoulders 





Blue Ribbon Photograph 
By 
A. Nurretin Erturk, Elmhurst, N.Y 
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(Continued from page 36) 

recommendations for each particular product. 
ample, many photographers the correct safe- 
light but use direct illumination when the recommen- 
dation on the film box or in the film instructions state 
that only indirect illumination should be uesd. 

About safelight testing, it is 
sometimes recommended that in darkrooms where safe- 
lights are used continuously, a test 
three months; for 


For ex- 
utilize 


the frequency of 


be made every 
most darkrooms a test every six 
months would probably be adequate. Any testing that 
reveals safelights close to the fogging point under nor- 
mal working conditions indicates that they or the filters 


should be replaced. 


Remember that the effective exposure of sensitized 
materials to safelamp illumination is cumulative, so 
if you have material out being exposed momentarily 
on Mondays and Wednesdays you may wind up with 
fog on Friday. Remember too, that manufacturers de- 
liver film to dealers with the greatest possible safety 
margin still present in them. That is, they are not 
fogged, nor close to being fogged, when stock houses 
and dealers get the materials. Therefore, it is up to 
you to make sure that you do not do this fogging 
yourself! It’s a simple matter, but one worth keeping 
in mind. 


PROGRESS PHOTOGRAPHS 








WHY MISS THIS GRAVY TRAIN? 


By Donley Lukens 


THE USE OF PROGRESS PICTURES by contractors has 


increased more than threefold during the past three 


years, a recent survey by an established business 
research organization reveals. 

The use of such photographs by architects and 
home owners has also shown a 
during this 


are not available. 


increase 
though comparative figures 


substantial 
period, even 

Some amateurs are aggressively going after this 
business and getting it in a volume that should tempt 
any professional photographer. 

All of the progress 
project on the Missouri 
amateur photographers. 


pictures on one large dam 


River were made by two 
One was an assistant superin- 
tendent, the other an engineer on the job. 

The latter's total sales of these photographs to 
the prime contractors, subcontractors, engineering firms, 
engineering publications, equipment manufacturers, and 
men on the job totaled a little more than $4,000. He 
thinks that better with 
equipment the assistant superintendent 


because of his contacts 
manufacturers 
did even better. 
Although professional 
graphers within an hour’s drive of the 


there were five photo- 
job site the 
purchasing agent for the prime contractor said not one 
had called on him to ask for this business. 

He added that the amateurs (who were doing all 
of their camera work on company time) were paid a 
straight $3.00 a negative. 

“We paid a_ professional 
photographer substantially more, even though naturally 
we would have driven as good a bargain with him as 
we could. We figured that when the cost of the time 
these men were taking from their regular work was 


would gladly have 


added into account our pictures were costing us close 
to $7.00 a negative. This does not include all the 
pictures they took on our time for other people,” he 
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said. 

A professional should not have 
selling this job at $5.00 a 
negative with a profitable minimum guaranteed him 
for each trip to the site. No small town commercial 
photographer can afford to ignore an $8,000 job at 
prices like that. 

On another off the road job in a western state a 
timekeeper made more from the sale of photographs 
than he earned in 


photographer 
experienced any trouble 


salary while on the job, yet a 
professional photographer with a studio six miles from 
the job did not go near the contract to ask for the 
business. 

The expeditor on that job sold more than $3,000 
worth of photographs to the 
building magazines, equipment 
purchasers. His biggest dollar 
profitable sales were to the 


various contractors, 
and home 


and most 


makers, 
volume 
latter. 

The way he worked this was simple. 

There were four floor plans in the project. All 
plumbing, wiring, etc., in all houses of the same floor 
plan were identical, so he made a complete set of 
progress pictures of one house of each floor plan. 

These pictures showed all the details of construction 
the home owner would ever need to know if he were 
making additions or repairs, such as the location of 
main supports, plumbing and wiring in the walls, etc. 

All of these were on 5x7 negatives. He made 
contact prints which he mounted in sets of 20 or 22, 
depending upon the floor plan, in expensive albums. 
He then sold the albums to home purchasers for $25.00 
each. 

His sales talk was simple: 

“If you ever want to sell your house these give 
you positive proof of the basic soundness of the 
It is one thing to tell your prospect these 
houses are not like most project houses here, but it is 


construction. 





another thing to be able to prove it to him. 

“If you decide you want additional lights or 
outlets the electrician will not waste any time finding 
the wires he needs to connect to. 
you exactly where they are. 

“If the baby drops a towel down the toilet and 
you have a stopped up drain you won't have to pay a 
plumber $5.00 an hour to locate the drain pipe. These 
pictures show exactly where to find it at any point 
from the bathroom to the street connection.” 

Being a good salesman he sold 71 out of a 
possible 400 albums right while he was on the job. 
It has been a little more than a year since the project 
was completed and he is still selling an average of 
two albums a month. 


These pictures show 


he does not include 
these “since completion” sales in his $3,000 estimate 
sales on the project. 


However, 


He thinks he can go back to this project in a 
couple of years, after some of the original purchasers 
have resold their homes and sell enough additional 
albums to make that additional effort worth his while. 
As this is being written he is doing the same thing 
on another 600 home project on which he is employed. 
Yet professional photographers in the city where this 
man lives have been complaining about 
business the past few months. 


lack of 


Selling progress pictures to contractors is not too 
difficult a sales job, though cashing in on all of the 
profit possibilities in them requires a little forethought. 

First of all a blanket for the 
negatives should be secured from the contractor at the 
time the initial sale is made, and should be a condition 
of the sale. Prints of all pictures should be shown to 
all interested subcontractors. Manufacturers of equipment 
being used on the job should be queried about action 
pictures of their equipment, as should the editors of 
trade journals and engineering publications that might 


release use of 


be interested in pictures. 
All of these should be charged the 
for the first print that the prime contractor was charged 


same price 


for the original picture, or vice versa. 

How many units you need to photograph in detail 
in a particular housing project to make the album idea 
profitable depends upon a great many things, such as 
the price range of the houses and the type of families 
buying them. 

Before undertaking it you should be sure you can 
make enough sales within a reasonable time to cover 
your negative and other basic costs. 
costs have already been paid for by prior sales you 


If your negative 


can show a handsome profit on relatively few album 
sales. 


WE ARE TAKEN TO TASK 








[S IT OUR JOB TO CENSOR PRICES? 
AN EXCHANGE OF CORRESPONDENCE 


(THE FOLLOWING LETTER was written to me on April 
26 by Tom Jones, President of the Northern California 
Photographers Association. Its obvious implication is 
that when one of my contributors quotes prices which, 
though he himself may have thought them to be good 
business, may not be in line with those favored by 
other professionals, | should alter or eliminate them. 
| find it hard to believe that any of my readers are 
so childish they cannot be trusted to use their own 
good judgment when it comes to establishing prices, 
or so naive as to believe that because one photo- 
grapher sets a price on a particular job they should 
slavishly follow his example. If certain prices are 
actually being quoted and charged is it not better 
that | bring them out in the open so they can be 
discussed in just such meetings as Mr. Jones describes 
than that I, merely by exercising my privilege as an 
editor, disguise or conceal them through what would 
be nothing more than an arbitrary and personal 
censorship on my part? — Charles Abel.) 

Dear Mr. Abel: 

There is at least one phase of this letter which 
will please you. This association | represent, has a 
membership of over 400 photographers in the San 
Francisco-Bay area, and at the last monthly meeting, 


it seemed that the whole membership in attendance 
got up to register complaint about an article appearing 
in the February 1954 issue of THE PROFESSIONAL 
PHOTOGRAPHER, written by Russell C. Hanson. This 
had to mean that a large percentage of our people 
including myself, are subscribers to your magazine. 
The complaint, as you have no doubt 
in Mr. 


mentions 


guessed, 
relates to the prices quoted 
he, in his 
perhaps draw criticism. 


Hanson's article. 
that they would 
He was right and he should 


Although we as an associa 


Even article, 
know how much criticism. 


tion do not in any sense attempt to fix prices, we 
have done an excellent job education-wise as relates 
to basic 


graphy in a professional sense. 


costs of producing photographs and photo 
Had 
members come across such a price quotation in one of 


some of these 
the amateur publications, it would have been more or 
less expected, but certainly not in a trade magazine, 
and particularly one that should carry a lot of weight 
in the profession. 

that agree that the 
contributing factors to the amount of failures in the 
photographic industry has been the line of reasoning 
that Mr. Hanson 
work. It would be interesting to know how many little 


| believe you will one of 


seems to follow in pricing out his 
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photographers around the country were reassured about 
the correctness of their price structure by this article. 
Our hope is, of course, that in the future such prices 
could be edited or deleted from articles, where prices 
are obviously so low or even on the border line. 


We are affiliated with the Professional Photo- 
graphers Ass’n. of California and | am sure that you 
are aware of our convention coming up in July. This 
is second in size and importance only to the National. 

Very kind regards, Mr. Abel, and we appreciate 
your cooperation in the future. 

Sincerely, 

(And now for my reply to Mr. Jones, sent to him 
by air mail a few days after receipt of his letter. | 
may be wrong but | think most readers will agree 
with me. — Charles Abel.) 

Dear Mr. Jones: 

The first paragraph of your letter does not surprise 
me because | have only to look at my circulation 
statement to see that, including subscriptions and 
counter sales through the dealers, about 1,000 photo- 
graphers in California pay for THE PROFESSIONAL 
PHOTOGRAPHER every month. Knowing also how the 
magazine is passed around, | can assume that at 
that read every issue. What's 
more, they read it very closely because all | have to 
do is to make a slip in one three-line item in the 
‘Tis Here column and at least six people will write 
me about it. 


least twice number 


| have my April issue before me (you know we 
are still catching up after our fire) and | see that Mr. 
Hanson says nothing about Whether 
he does so in his May or June articles | honestly 
cannot remember. First forms of the May issue are on 
the press and my June copy has already gone to the 
printers. He does not mention prices in his July article. 
Nor, for that did he mention prices in the 
March issue, which you must have read some time ago. 
So much for the immediate problem. 


prices therein. 


matter, 


You know as well as | that this question of prices 
is an exceedingly ticklish situation in the photographic 
profession. | personally know of many a local photo- 
graphic society which has gone on the rocks simply 
as a result of attempting to force this issue. It is, in 
my experience at least, impossible to establish either 
a cost or pricing system which can be applied equitably 
to all studios, whether for 
portraiture. 


commercial work or 


| attended a meeting within the last couple of 
weeks during which a leading commercial photographer 
discussed his costs and prices, following which the 
costs of a number of studios were presented. There 
was little, if any, similarity among them and | 
particularly remember that when the meeting broke up 
one studio owner remarked to me that the old rule 
of thumb for estimating a price (five times the cost of 
materials) still seemed to be as good as anything. He 
even reminded me that it could be found in my own 
book Professional Photography for Profit, something | 
myself had forgotten. 
frankly admitted 


The initial speaker, incidentally, 


under questioning that despite his 
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cost system exceptions were made 
certain customers or certain conditions. 
statement in mind, for his is no studio. He 
nearly 20 people, does a volume business, 
draws a good salary and in addition the studio shows 


a good profit. 


therefrom for 
Bear that last 
small 
employs 


| also remember vividly the time when | was 
president of a commercial photographers’ organization 
here in Cleveland — nearly 30 years ago. One reason 
for the group’s existence was a desire to straighten 
out what was a really deplorable price condition. In 
spite of everything that could be done, including the 
arrival at so called “firm’’ agreements, there were two 
studio owners who had always done — and continued 
to do — business at prices far below the average. 
One was always willing to cooperate — while the 
meeting lasted — but would break the traces as soon 
as it was over. The other, frankly and honestly, 
explained his viewpoint and his justification of his 
low prices time after time, and stood his ground. In 
spite of every argument that could be presented he 
felt that he was making money and stated flatly that 
he would not increase his prices. He worked long 
hours, admittedly, but no one could convince him that 
he was “burning himself out’ or doing anything more 
than giving his customers the service to which he felt 
they were entitled at which he thought 
fair. 


prices were 


| cannot recall that the activities of these two 
studio owners ever drove anyone else out of business. 
Undoubtedly they made the tougher but 
that is the American way of life and a necessary part 
of our capitalistic system. Most of the studios which 
were competitiors of those two 30 years ago are in 
business today and in 


establishments, 


competition 


most cases have _ larger 
employ more people and are doing 
more business than they did then. And what of those 
two whose names literally anathema in 
than prosperous and one, | 
think, can be considered reasonably wealthy. 


who was 


were those 


days? Both are more 
The one 
“burning himself out’ in those 


probably healthier than most of us today. 


days is 


There are times when almost 


accept or 


any business will 


retain certain accounts at a low profit. 
Sometimes this is necessary to hold a valuable labor 
force together. At other advisable in 
order to level out the peaks and valleys of business 
fluctuations. So far as 


photographers — 


times it is 


many comparatively small 
those in the smaller 


towns — are concerned, it is essential occasionally if 


and usually 
they and their families are going to keep on eating. 
1 do not imply by this that any studio owner should 
cut his prices on his regular work nor do | condone 
such practices, but when it comes to sideline activities 
— and that is what stereo is in the average studio — 
| think a photographer is better off out on a job and 
getting publicity from the mere fact that he is seen 
at work, even if he is making only a 
if he is sitting idly 

week waiting for customers 


small profit, 


than studio week after 


in his 
and wondering how to 
pay his rent and stock bills. | 


have no idea what it 





costs Mr. Hanson to do business but on the assumption 
that such a stereo job as he discussed did not cause 
him to lose other orders at the 
with his normal service to his regular customers, | 
cannot help but feel — as he did — that he made a 
worthwhile profit, and | have a hunch that thousands 
of small town photographers the 


studio or interfere 


would feel same 


way about it. 
Much of this reminds me of the phctoengraving 
industry with which | am necessarily also quite familiar. 
For years | have read the 
Bulletin and | believe 
thoroughly cost 
engraving is 


American Photoengravers 
industries as 
Photo- 
rugged 
curse of 
lacking. 


there are few 


conscious as photoengravers. 
largely mechanized the 
individuality which has the 


professional entirely 


and 
always been 
photography is almost 
The production of a photoengraving requires 
machines and skills and two or a dozen 
photoengraving plants of equal ability and knowhow 
— the finished plates that each would turn out if 
given an identical photograph would be, quite unlike 
photographs, almost indistinguishable. 


certain 
— given 


Good photoengravers know their costs. 
one of the best 
come as 


They have 
in existence and they 
standardization of prices as is 
legally possible in this said, | 
read their Bulletin regularly and | consequently 
acquainted with the top ranking 
engravers who, according say in their 
conventions and they occasionally write for 
swear by their Yet | am 
constantly approached by from many 
of these 
discounts 


cost 
to a 


systems 
close 
country. As | have 
am 
well names of 
to what they 
what 
publication, cost system. 
representatives 
same engravers, 
their 


secure our account. 


considerable 
in order to 


offering 


from established prices, 


| do not refer to “cut price’’ engravers of whom 
there are plenty and whose products even my printers’ 
pressmen would probably hesitate to handle. | 
to legitimate, nationally known firms. 
business men? Certainly not. 


refer 
Are they poor 
Even at less than normal 
profit an account which runs thousands of dollars a 
year, which can be counted upon for an almost certain 
portion of their gross every month, is a valuable asset. 
It means no continuous sales expense, it keeps volume 
up to normal and thus cuts down dead time in the 
plant, to mention two reasons only. 


In other words, Mr. Jones, the point | am trying 


that necessarily be 
flexible, and even more so in professional photography. 


to stress is price structures must 


| am of course fully aware that your organization 
is affiliated with the California state association and | 
know the dates of their convention. | don’t quite 
understand your reference to both in your final 
paragraph, unless the implication is that if my reply 
is not satisfactory the correspondence will be brought 


up at that time. 
letter 


In any event, and because as your 
indicates so many of your members are 
subscribers to this publication, | am going to publish 
the correspondence. | think professionals everywhere 
in both 


Cordially yours 


will find much to interest them letters. 


‘Tis Here, Maybe! 


(Continued from page ‘8) 





affair in the fall. Arthur also tells us that Mrs. Ella 
Oslund, long owner of the Oslund Studio in Rutland, 
Vt., who dropped in for an overnight stay, is now 
living in Hartford, Conn., having closed her studio for 
a while, and that Karl Waldron, his 
in Newport, N. H., ago, is so 
impatient to get back in “past 70 
that he has built a combination studio and 
residence in Rochester, N. H., and is starting all over 
again. 


who sold out 


studio several years 
the business at 


years” 


@ Mrs. Ora M. Andrews, the only woman photographer 
Ohio, during World War |, 
in photographing women and children in 
her downtown studio, died in a nursing home in that 
city on April 15 at the age of 73. 


in Youngstown, 
specialized 


who 


HW Miss Jane Hardcastle, well known portraitist in 
Niagara Falls, N. Y., until she sold out to the Simon 
sons and retired four years ago, was recently hospital 
ized due to a heart attack. We are glad to learn that 
she is well on the way to recovery and back at her 


Niagara Falls home. 


HE Otto R. Heinemann, 75, a photographer in Milwau 


kee, Wis., for nearly 30 years and owner of his own 
studio there since 1949, died at his home on April 24, 
after a short illness. 


Wi Mr. and Mrs. A. D. Rieboldt, long established in 
Sturgeon Bay, Wis., finally had to quit business because 
of their health. A ago Mr. Rieboldt had 
pneumonia. When X-rays were taken the doctors asked 
if he had been working in a coal mine because his 
lungs were so “scarred up,” 


year 


but when he explained 
that he was a photographer they decided chemical and 
acid fumes had caused the trouble and forbade him 
future darkroom work. Mrs. Rieboldt couldn’t substitute, 
being subject to metol poisoning, so last January 20 
they sold their studio and, finally vacating their place 
on March 20, are permanently out of photography 


BC. W. William Goll, Jr., of 
renewing his 


Aliquippa, Pa., on 
“The Blue Ribbon 
March issue recalls an 
My receptionist heard 
in early one morning and, thinking 
it was my girl colorist, dashed around the corner into 
the reception room. She almost 
subject of that portrait. To say scared to 
death is the understatement of the year and when she 
ran into the darkroom | thought the devil himself was 
after her.” We hope no other readers will be equally 
startled because we have since that this 
— definitely a striking character — travels the country 
and makes a practice of posing for photographers. In 
fact office 
who had 


subscription, writes: 


winner on page 34 of your 
amusing incident at my studio. 
somebody come 
into the 


ran smack 


she was 


learned man 


absence 
thought 


he called at our in our 


staff, 


in April 


and our his 


not to mention 
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visit to us before, 
letter arrived. 


told us about it when Mr. Goll’s 


@ Just recently we reported that Andrew Stofan, 
M.Photog., Oberlin, Ghio, had bee: elected chairman 
of that city’s council, and took pleasure in extending 
our congratulations. Now we learn that Oberlin has a 
city manager form of government, which means that 
Andy is actually in the status of Mayor of Oberlin. 
That city, by the way, is no mere “wide spot in the 
road” but a thriving and prosperous community, the 
home of internationally known Oberlin college. 


HM The 2nd Associated Indian International Exhibition 
of Photographic Art will be held, on successive dates 
running from September through April of next year, in 
Bombay, Ahmedabad, Surat, and Poona, and 
will include both prints and color transparencies. The 
closing date is August 14 and entry forms may be 
obtained from Theodore R. Babu, Hon.Gen.Sec., Photo- 
graphic Society of India, 195 Hornby Road, Bombay 1. 


Navsari 


M@ Burt £. Williams, once a photographer for the 
Cleveland (Ohio) Plain Dealer and later for 25 years 
on the photographic staff of the Pittsburgh (Pa.) 
Sun-Telegraph, died in hospital in the latter city on 
April 30, aged 60. Recently retired, he worked for a 
short time in one of Cleveland’s camera stores. 
one of the the National 


He was 
founders of Photo- 


graphers’ Association. 


Press 


fd Hearty 
M.Photog., after 
photography on the 
Houston (Texas), 


Miss 
years as 
faculty of the University of 
raised to the rank of assistant 
professor on April 20. To the layman that may sound 
rather unimportant but in 


congratulations to 
who, 


Martha = Pyke, 
some instructor in 


was 


educational circles the 
distinction between an instructorship and a_ professor- 
ship is as vast as that in the army between a second 
looey and a field officer. Thousands of our readers 
remember Miss Pyke as an instructor in coloring at the 
Winona School for 
surprised to 


many years and may be a bit 
that she has long been a 
thoroughly competent all-around portrait photographer. 
The promotion came as a complete surprise; she had 
not even known she was under consideration until the 
announcement of her 
official 


realize 


new rank in the University’s 


publication. 


B leedal Steel 
stainless steel processing equipment, have moved to a 
new and larger plant — still in Chicago, Ill. — at 2929 
S. Halsted Street 
and modern, 


Stainless Products, Inc., makers of 


With greater production facilities 
advanced materials handling methods 
made possible by the 25,000 square feet of space in 
the new location, they promise their customers even 
faster and better service in the future 


One of our readers recently renewed his subscription 
and the 
bounced. 


check — as can 
We had 
and he promtly sent us a new one. 


happen to anybody — 
to write him about it, of course, 


Why it happened 
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was unimportant but we did get a kick out of this 
last paragraph of his letter: “Incidentally, the bank 
charged me $2.00 because of this, making this renewal 
cost $5.00 — it’s worth it even at that!’ 


@ William Gerdes, M.Photog., past president of the 
Photographers’ Association of America, from 1936 to 
1946 director of the Winona School of Photography, 
later connected with the New York Institute of Photo- 
graphy and then for head of the 
Progressive School of Photography in New Haven, 
Conn., which, with Mrs. Gerdes, he resumed 
portrait photography with a studio in Hartford, Conn., 
has again returned to what he likes best: the teaching 
of photography. He has become associated with the 
Cape Cod School, Inc., 44 Park Ave., Hyannis, Mass., 
as vice-president of the corporation and dean of the 
faculty. Fall courses in professional photography and 
their schedules are being planned and the School's 
first brochure is now ready. 


several years 


after 


WM jack Robinson, well known to the industry as 
president of the Acme-Lite Manufacturing Co., Chicago 
makers of lighting equipment, has become vice-presi- 
dent and general manager of GoldE Manufacturing Co., 
also of Chicago, manufacturers of slide projectors. 
When the move was announced by Ernest Goldberg, 
president of GoldE, both he and Mr. Robinson stressed 
that no merger of the two firms was being considered. 


Mi Many of our readers are familiar with the long 
series of monthly bulletins issued by the Mallinckrodt 
Chemical Works, 2nd & Mallinckrodt Sts., St. Louis 7, 
Mo. The latest of these, No. 77, is a brief, though 
authoritative and extremely helpful, text by Joseph 
Foldes on the subject of negative reduction. It explains 
how to prepare formulae for three types of reducers, 
which to select for certain purposes, and how to 
apply them — with illustrations showing the resulting 
effects. their list they'll 
gladly send you a copy on request, especially if you 
mention THE PROFESSIONAL. 


If you aren’t already on 


@ Prize winners in the recently closed 1954 Graflex 
Photo Contest, in the Professional Class, were: First — 
Josef Muench, Santa Barbara, Calif.; Second — Roy 
Pinney, New York City; Third — Walter Chandoha, 
Huntington Station, N. Y.; Fourth — Mildred Totushek, 
South Milwaukee, Wis.; Fifth — Mr. Pinney; Sixth — 
Mr. Muench; Seventh — John Titchen, Claremont, N. H.; 
Eighth — J. H. Troup, Harrisburg, Pa. In all there 
were 46 prizes to a total value of $10,000, open to 
professionals and amateurs throughout the world. 


@ Morris K. Jessup, 46, one time photographer for 
the Canton (Ohio) Repository and later for the Akron 
(Ohio) Times-Press, died on May 14 in the latter city 
where, after having given up press photography as a 
vocation, he had established an advertising agency. 


HI We seldom quote from our American contemporaries 


but can’t resist this item from the May Photo 





Developments, official 


& Dealers 


journal of the Master Photo 
Association. Most photographers 
who also sell supplies probably are already following 
a rather general trend toward renting many types of 
equipment and may be able to appreciate the startled 
feelings of a dealer Nebr., 
customer stop in seriously: 
flashbulbs?” 


Finishers 


in Omaha, 
and ask 


who had a 


“Do you rent 


WM eC. Richard Kuehne, Lincolnwood, Ill., has been 
appointed Chicago (Ill.) district sales manager for the 
Mallinckrodt Chemical Works of St. Louis, Mo. He has 
been with Mallinckrodt since 1943 and is 37 years old. 
His territory will include Chicago and surrounding 
communities, Milwaukee and Madison, Wis., and all of 
lowa. 


H Robert 
Hamilton, 


C. Crow, 45 year old photographer of 
Ohio, died in hospital there on May 3, 
following a heart attack the previous day. In Hamilton 
20 years, he started in photography as a cameraman 
with the Journal-News, later opening a studio at 513 
Main Street, now operated by his long time associate 
James Overholtz. For the past several yeras he had been 
specializing in industrial and commercial work, doing 
business as the Lens-Art Studio on Millville Avenue. 


M The Du Pont Del., whose 
unique variable contrast paper Varigam has attained 
wide success since its original introduction in 1940, 
has licensed three other companies to make 
similar papers under their own brand names. These 
are Ansco of Binghamton, N. Y., the Haloid Company, 
Rochester, N. Y., and Grant Photo Co., 
Lakewood, Ohio. 


Company, Wilmington, 


now 


Products 


Hit seems that the police department of Oslo, capital 
of Norway, is a bit ahead of most similar bodies in 
this country, despite our many advances in the field 
of criminal investigation. Crime in Oslo are 
in full color, such photographs 


for superior for 


suspects 
now being “mugged” 
being considered 
purposes. 


identification 


@ irwin Pridgeon, after almost 50 years of picture 
taking on the staff of the Washington (D. C.) Times- 
Star, recently retired, with 60 of his fellow employees 
giving a dinner in his honor. 


@ Felix Glied, Sr., retired portrait and commercial 
photographer of Los Angeles, Calif., died at his home 
in West Los Angeles on April 16, at the age of 77. 


MH Marguerite’s Studio, Ada, Okla., was recently pur- 
chased by Guy W. Logston of that city who will carry 
on a general purpose business, including portraiture, 
commercial photography and the sale 
Our older readers will remember the 


of photo supplies 
studio as the one 
owned and operated for many years by the late N. B 
Stall, in his day one of the state’s most 
professionals. At his death the business 
Miss Marguerite Barnes 


prominent 
was sold to 


HM From a Federal Trade Commission report dated 
May 17: “Photographs aren‘t ‘free’ when the customer 
has to pay $4.00 for them, the F.T.C. said today as it 
issued an order prohibiting deceptive practices by a 
Washington (D. C.) photographic The order 
was directed against E. T. trading as 
Photographers. 


studio.” 


Moye, Moye 


Wl Roy M. Haden, commercial photographer in Spring 
y 

field, Mo., who moved his 
quarters eight 


establishment into larger 


months ago, has branched out into 
photography for television, at the same time devoting 
considerably more of his energy to advertising and 
industrial photography, rather than straight commercial 


work. 


@ Charged with misrepresentation recently by the 
Federal Trade Commission was the United Photography 
Service, trading as Edlyn Studios, Hollywood, Calif 
The firm, which sells “natural color portraits’ by door 
to door solicitation involving the use of coupons, has 
filed an answer and denied the allegations, according 
to an F.T.C. report dated April 28 


The Marketplace 








Where addresses are not given, a postcard re- 
quest wil! bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 











. Clarke Instruments Div., 
Spring, Md., 
electronic 


National Electric 
with 40 
equipment for 
Megalume | Portable Speedlight with 
recycling in about eight seconds, with 1/2,500th flash 
duration at 3,000 beam candle power seconds pack 
8%sx2-1/3x8%, weighing less than eight pounds. Light 
when ready to flash; button below may be used for 
testing flash unit or when using open flash with cameras having 
nonsynch. shutters. Flashtube is G-E FT218 in 
neered reflector having no hot spots. Three 


Machine Shops 
Silver 


precision 


Inc., years experience making 


armed forces, announce 
100 watt second output 
second 
Power 
ndicates 
trigger 
precision eng 
positions on selector 
switch for battery operation, a.c 
from car battery by 


damage when 


operation or battery charging 


means of simple accessory 
connected to 
battery charge indicator instantly, 
battery and condition of charge 
in circular sent on request 


Safety fuse 


prevents unit is improper source 


clearly shows liquid level in 


Many other details explained 


(Illustrated) 


The new 
portable 


Megalume |! 
speedlight 
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George Murphy, Inc., 57 E. 9th St., New York 3 recent'y 
published tueir latest Catalogue £554, a huge affair of 304 
pages. Becnuse of its high cost -— $1.25 a cony for printing 
and mailing — it cannot be sent free but for 50c (stamps, 
money order or check) they will mail you one. Or, if you are 
on their customer list, the next time you send them an order 
amounting to $5.00 or more, ask for the catalogue and they'll 
send it free. Our personal acquaintance with this firm dates 
back to the time when we were a small boy in short pants 
and even then their stock was enormous. To this day, when 
readers ask us about any photographic product which we 
cannot locate anywhere else, our last resort is to refer them 
to George Murphy, Inc., who almost invariably have it in 
stock or know where to get it. 


Willoughbys, 110 W. 32nd St., New York 1 introduce, 
for viewing color slides, motion pictures and X-rays, new 
Panascope Dimensional Viewing Screen, made of unbreakable 
plastic material 12”x16” in size, with same size viewing 
surface. Gives new dimensional effect. Easily portable; may be 
set up anywhere for use with any make or model projector. 
Images may be viewed from either side of screen. No loss 
of detail or sharpness even when used in brightly lit room. 
Light weight. Wide range of uses: in the home, for lectures, 
for medical work, at sales meetings or in actual selling, for 
window displays, etc. Price $29.50 compiete with carrying case 


. Holson Binders, Inc., 762 Wythe Ave., Brooklyn 11, N. Y., 
to acquaint professionals with their Holson Stereo Slide Binders, 
are offering free package of eight of these white stereo mounts 
(value $1.32) with purchase of each complete set Holson Stereo 
Wedding Chest or Album and Holson Wedding White Stereo 
Viewer. Only 1/10th weight of present slides, made of sturdy 
heat resistant plastic, Holson stereo binder is approved by 
Stereo Society of America. Not only designed to fill need for 
unbreakable, permanent slide for use in any standard 35mm 
stereo viewer or projector, it also provides faster, more effi- 
cient method of mounting. Complete roll stereo film may be 
mounted in 10 minutes. Price, in black, box of 16, $2.48, 
100, $15.00; in white, box of 100, $16.50. Also available 
with photographer‘s name gold stamped on each slide. Write 
for details 


Simmon Brothers, Inc., 30-28 Starr Ave., Long Island 
City 1, N. Y. inform us their Omega D-2 Condenser Lamphouse 
is now available for use on their Automega E-4 enlarger, 
converting latter into high quality condenser autofocus en- 
larger for negatives from 2\%4x2% to 4x5. Condenser lamphouse 
interchanges easily with Omegalite to make two in one enlarger 
of the E-4 — 5x7 with Omegalite or 4x5 with lamphouse 
Lamphouse produces bright, sparkling prints, slightly more 
contrasty than those mede with Omegalite but permits same 
reliable needie sharp autofocusing operation. Condenser system 
uses interchangeable lenses and matching condensers for short, 
cool, evenly illuminated exposures and maximum magnifications 
Designed to produce excellent results with all color processes 
including Printon, accommodates standard E-4 film holders 4x5 
and smaller; conveniently rotates on E-4 turntable same as 
Omegalite. D-2 Condenser Lamphouse, without Colorhead, but 
including set 6%” condensers, costs $66.80; with Colorhead 
$81.80. (Illustrated) 


The Omega D-2 con- 
denser lamphouse 
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The fast working Strathmore 
printer for red proofs. 


t 
; Strathmore Enterprises, 242 Haverhill St., Lawrence, 
Mass. assure speeding up of printing time with Strathmore 
Proofer, which turns out eight 4x5 red proofs in 45 seconds 
and also handles 5x7 and 8x10 negatives. Completely elim- 
inates printing frames and dependence on daylight. Strongly 
built and guaranteed. Only $79.50. (Illustrated) 


E. |. du Pont de Nemours & Co., Photo Products Dept., 
Wilmington, Del. advise that their latest very fast, extremely 
wide latitude Superior Press Film, is now available in every 
standard size from 2%x3%s to 24x30. This is first high speed, 
extremely wide latitude exposure-development film produced 
in United States. 


Sylvania Electric Products, Inc., 1740 Broadway, New 
York 19, will send on request, without charge, tables of 
recommended filters and exposures for Kodachrome, Ektachrome 
and Anscocolor transparencies, covering all seven varieties 
““white’’ fluorescent lamps: daylight, cool white, deluxe cool 
white, white, warm white, deluxe warm white and soft white 
These recommendations will prove particularly helpful when 
customers want resulting transparencies to look ‘‘natural.’’ Few 
laymen realize there are so many different types of ‘'white’’ 
fluorescent lighting and, without proper correction, transparency 
which looks photographically correct to cameraman may look 
quite different from what customer expects 


Maurice — Chicago 


Continued from page 35 


most commercial photographers and, in portraiture, 
particularly those who specialize in school work — the 
trend of the customer to order only one print from a 
negative and then have copies made from that for a 
few cents apiece by specialists in that line. Because 
little if anything can be done about this, Maurice has 
resigned himself to the situation and caters to every 
subject with the same exactitude. However, when he 
knows he will receive a large order for prints, he 
shoots 8x10 negatives and offers a larger selection of 
poses from which to select. The others have to be 
content with 5x7’s and fewer proofs. 

Chicago is no longer the important theatre town 
that it was in the old days and so not many members 
of the legitimate stage are among Maurice’s patrons 
today. On the other hand Chicago is still an important 
entertainment center and one of the leading convention 
cities of the land. Consequently there are few vaudeville 
and night club performers, musicians or other enter- 
tainers who do not “make” Chicago at least once if 
not several times a year and when they do their agents 
usually advise them to take advantage of the 
apportunity to have new pictures made by Maurice. 
There are others, too, who travel to Chicago for that 
purpose alone. 

Being in constant contact with the world of show 
business is both interesting and stimulating and 








FILM DRYING CABINETS 
Using chemical dehydrators for drying 
films without heat and for dehumid- 
ification of basement photographic 
rooms. 

THE H. P. KAUFMAN CO. 


+ 13215 Roselawn Ave. Detroit 4 Mich. 








Maurice therefore enjoys his work tremendously. He 


his greatest satisfaction, though, when he 
learns that one of his subjects has finally reached the 
pinnacle of stardom and particularly if, as is the case 
with many of them, they can be counted among his 
personal friends. He cannot help but feel that he, too, 
has contributed in some measure to their 
the realm of the footlights. 


derives 


success in 


Achilles Gonzales 


Continued from page 27 


extra warmth, yet the blacks are good, without being 
cold and brittle. 

We don’t know whether 
of Achilles’ 
cigar, 
natural 


the editor is using one 
shots depicting a man smoking either a 
a cigarette, or a pipe. 

movement of 


If so, and you see the 
smoke, perish the thought it 
was touched in by mechanical means. It was picked 
up by a Dinky-Inky! 

In all these pictures you will see one thing, the 
confidence of the photographer. The lighting is 
only dramatic but portrays a deftness that is 
masked by any diffusion tricks. 

Achilles knows what results he wants and how to 
achieve those That’s the true artist — 
of his tools. 


not 
not 


results, master 


Draw Track Background for 
Different Settings—Quicker 
(color monks or velour) 
2-in-1 Black & Gray _+»y 
Reversible cloth & mounted 
54” width roller x 96” $13 
54” screen & 1-stand $22 
72” width roller x 96” $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 
CAMDEN ARTCRAFT CO. 

be N. Wacker Dr. 


2 WPORTABLE 
ROLLER SCREEN 


Chicago 6 


One-Day Service... » 


. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing serivce at reasonable prices. Fine quality 
ond fast dependable service known the country over. 


prite for OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 














HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 











GOLDEN OPPORTUNITY for home portrait photographer who 
is good promoter and personnel man. Will give excellent 
contract to party capable of putting to work nine Beattie 
Portronic cameras and complete finishing plant. Party must be 
able to manage entire operation and have excellent references. 
Finishing plant in center of U.S.A. Write M-44 care this 
journal. 7-1 


REDMON’S STUDIO, 
qualified 
finishing, 


INC., 
associate for 
also summer 


of Elkin, North Carolina is seeking 
school yearbook photographing and 
camp work. Request some capital in- 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. Kalamazoo 2, Mich. 











vestment which will be amply 


already secured. Write or 


WANTED: LADY assistant to tint and develop in modern, air 
conditioned studio on ground floor. If can retouch and make 
sittings that is better but not essential. Write or phone imme 
diately. The Wagner Studio, Cullman, Ala 71 


secured. Next fall's contracts 
wire Tom Redmon 7-1 


WANTED: Photographer who can handle commercial, 
news photography and darkroom work. 
ing and references. 
Dan Owen Studios, 


industrial, 
Give experience, train 
Salary determined by qualifications. Write 
224 Cedar St., Syracuse, N. Y 7-1 


PORTRAIT PHOTOGRAPHER, 
ing quality portraiture 
modern, established 
Muzak. Foster Studio, 


thoroughly experienced in 
consistently. Permanent 
studio Speedlights, air 
404 E. Grace St., 


produc 
position in 
conditioning 
Richmond, Va 7-2 


PHOTOGRAPHER. SALES experience desirable but not necessary 
Excellent opportunity for conscientious man with own car 
Short hours, clean work, nice clientele. Give particulars in 
first letter. Wrirte C-96 care this journal 7-1¢ 





We Pay HIGHEST PRICES 


FOR 

Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 

PLASTOFILM, INC. 


Wheaton, Illinois 








THE STUDIO OF 
WILL BE EQI 


NICHOLS | BABY POSER 


The simplicity of a baby makes 
Don't irritate baby fiddling with strings, 
gadgets. Speed the job in SECONDS 
surely, safely, and comfortably. It's 

transparent. Does not show in print 

famous photogs Read _ their 
circular, or send $14.50 for 


325 Mill Street 


TOMORROW 


IPPED WITH 


it a pleasure 
belts, buckles and 
Baby stays PUT, 
self adjustable and 
Acclaimed by 
unsolicited 
immediate 


world 
testimonials in 
shipment 


Bristol, Pa. 
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MAKE A 
PAINLESS 
PROFIT 

ON 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


5x7 8x10 Write for samples and 


complete price list so 
250..64%2¢ea. 9¢ ea. you're ready to quote 


500 ..6 " 1 a on the first sample 
— ont lob that comes along. 


POST CARDS 
1M $24—5M $22 M KIER PHOTO 
SERVICE 


Dept. PR. 1265 West 2nd Street 
Clevelond 13, Ohio 





Sewice to the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














TURNS 4 LAMPS ON-OFF FROM CAMERA 
LITEMASTER ¥ 


with Dimbrite Switch 


Easy to use--just 

plug lamp cords in- 

to Litemaster and 

flip switches to turn 

lamps on-off or in 

series. Special dimmer 

switch makes it easier 

to pose subject. 15 ft. 

cord included. Money- 

back guarantee. Order 

today--postpaid. Stand ACME-LITE 
adapter, valuable in- Dept. HE-7 
struction folder, and 401 N. Wood Street 
lighting catalog free. Chicage 22, Illinois 














fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 


Send Negative for FREE SAMPLE of WORK QUALITY. 


write for price list todayl 


118 24th St. Newport News, Va. 








THAYER & CHANDLER /. / 


te he cotaie otto 
SUMO FOR CATALOG 
Number 52 


910 WEST VAN BUREN Sirf CHICAGO 7, ILLINOIS 





—goes a long way 


— and inexpensive, too. — professional colorists say ‘‘It's 
the best medium on the market.‘’ You'll say the same — after 
you've tried Probus Print Lustre. — full half pint 75c at 
your dealer. 


5550 CALIFORNIA STREET 
WOLFF & DOLAN SAN FRANCISCO 21 





WANTED: PHOTOGRAPHER experienced in printing and portrait 
camera work Established studio. Regular hours, good pay 
State experience and salary. Write C-95 care this journal 6-2 


RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blivd., Chicago 
4, Ill. 4-tf 


COLORING, PRINTING, Retouching. Reliable portrait finishing 
at lowest rates. Send for price list. Colonial Portrait Service, 
346 Gregory Ave., West Orange, N. J 6-tf 


OIL COLORING for studios — 8x10, 75c; 5x7 and smaller, 
50c. Toned prints preferred. Many years experience. Send 
sample. Lillian Wommer, Shakopee, Minn 6-4c 


CUSTOM RETOUCHING for professional photographers only 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn. 1-12c 


FINEST QUALITY retoucher will accept consistent volume 
account; prompt service. 2108 Pleasant Ave. South, Minneapo- 
lis, Minn. 7-1c 


TOP NOTCH RETOUCHING: 70mm — 50c per head; 4x5 — 
85c; wedding groups — 25c per head; candids — 10c per 
head. Cash with order. Bolger, 586 Undercliff, Edgewater, 
eS 7-3c 


6 COLORISTS Quality hand coloring. We have a staff of 
experienced colorists. Try us and see. 6 Colorists, Box 602, 
Oak Park, IIl., a Chicago suburb 7-2c 


RETOUCHING SPECIALISTS, a business not a sideline. Enter 
prise Retouchers, 12716 Sprecher Ave Cleveland 11 Ohio 
7-1 


EXPERT RETOUCHING. Send negative for sample of work 
Colleen Hallinan, 562 W. 113th St., New York, N. Y 7-1¢ 








NESSEL RETOUCHING for quality. Corrections, especially on 
eyes. Paul A. Nessel, 1033 Erie St., Oak Park, Ill. A Chicago 
suburb. 7-2 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 








PASTEL PAINTING 


Vibrant, sparkling pastel especially adapted to a free hand 
effect on photography — Ideal for children — Salon OILS 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame Street Glens Falls, NEW YORK 
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Organizations City Headquarters For Information 
Hotel Write 


Texas Photog. Assn. July 24-26 Brownwood Brownwood Harper Leiper, Sec., 
1009 Isabella St., Houston 





Photog. Assn. Aug. 29-Sept. Chicago Conrad Hilton Fred Quellmalz, Jr., Exec. 
of America Sec., 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Photog. Assn. of Sept. 12-14 Swampscott, New Ocean Anton Hanania, Sec., 26 
New England Mass. House Emerson St., Newton, Mass. 





Rocky Mountain Sept. 12-14 Denver, Colo. Albany John C. Maxwell, Sec., 
Prof. Photog. Assn. 3356 S. Broadway, 


Englewood, Colo. 





Prof. Photog. Assn. a New Orleans Monteleone George W. Shorter, Sec., 
of Louisiana 1490 Fairfield Ave., 
Shreveport 





Oklahoma Photog. Feb. 20-21 Tulsa Mayo Wm. H. Krouse, Sec., 
Assn. 311 E. Broadway, Fairview 





Photog. Assn. of Feb. 20-22 Lansing Olds M. Lee Harding, Sec., 
Michigan Terminal Arcade, Muskegon 





Arkansas Prof. Mar. 5-7 Little Rock Earl L. Saunders, Jr., Sec., 
Photog. Assn. 2121 Chester St., Little Rock 





Ohio Prof. Mar. 6-8 Columbus Deshler- James R. Israel, Sec., 
Photog. Assn. Hilton 9 High St., Mount Vernon 





Prof. Photog. May 15-17 Des Moines Savery Robert A. Martin, Se 
of Iowa Red Oak. 











also welcome opportunity for position in commercial or fashion 
studio, etc. Selling out heie to relocate in warmer climate 
SITUATION WANTED Want nermanent position. Finest references. Forrest Miller 

3726 Sudbury Rd., Cleveland, Ohio r 
The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee PHOTOGRAPHER, AGE 33, eight years experience in portraiture 
to answer every letter he receives in response to his ad- weddings, schools, news, commercial, etc. Excellent references 
vertisement for a position, if only with a postcard. The Desire permanent situation in western state. Kuilowski, 3115 
publishers will appreciate being advised when employees S. State, Salt Lake City, Utah 7-1« 
fail to accord this courtesy to employers. 
COLLEGE BACKGROUND: Two years training, five years 
experience in every phase of still photography. Want position 
POSITION WANTED — Camera man and printer. 25 years bc predic ayp em aa work. West coast only ar 
experience. Write N-49 care this journal. 7-1c ; 


SITUATION WANTED: Experienced photographer desires busi- 

ness opportunity with someone wanting partner or manager, 

or someone who plans semi-retirement. Will send by mail 

qualifications and details on receipt of your inquiry. Will 

locate anywhere in U. S. Robert Rieker, 1917 Broad St., r 

ee i 2 ha Ohio ‘ : Fic new low-priced enlarger attachment converts 


any lens into a variable soft-focus lens! 











POSITION WANTED: Portrait photographer, excellent reputa- 
tion. Ten years experience own studio, married, family, over 
seas veteran, college. Capable retoucher, laboratory man 
experienced home portrait, and some commercial. Would 


@ PICTROL reduces grain 

e PICTROL improves tonal quality 

@ PICTROL is calibrated for accuracy 
@ PICTROL is priced amazingly low. 





aoe 


tt 


oD, 
use all or a portion of these services as 
@ Developing @ Proofing ‘7 
@ Retouching @ Coloring @ Heavy Oils . 
@ Printing e@ Enlarging @ Copies 
fine quality—prompt service—reasonable rates Simple to attach—Easy to use 
Send for price list today. 
229 E. 6th STREET 
CINCINNATI 2, OHIO 
“The Photographer’s Finisher’’ 


-_ 
t 


~ 
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FREE! New 96- 
Page CAMERA, 
LENS and EQUIP. 
Catalog Write 


Terrific Performance! Superb Results! That’s Mc P. P. Burke. 


REXO in a nut shell. Professionals and 
serious amateurs, want REXO’s perfect 
matte or glossy prints and this table top 
‘*work-horse’’ really does the job. 

it features a new Electric Eye Signal, an 
Adjustable Thermostatic Heat Control and 
Extra Hecvy Durable Heating Elements 
The unbeatable REXO dries 750 glossy 
2%2x3% (takes two 18x24” Chrome Squee 
gee Plates). The time to get your New 
REXO is NOW! Only $54.85 less squeegee 
plates. 


BURKE & JAMES, INC. 
321 So. Wabash Ave., Chicago 4, Ill. 
Fine Photo Equipment Since 1897 














STUDIOS FOR SALE 


HIGH CLASS portrait studio in Cleveland, Ohio. Ideal for 
man and wife. Rent $100.00. Owner retiring. Unlimited pos 
sibilities. Established 18 years. Write L-95 care this journal. 7-1 





PORTRAIT — COMMERCIAL, attractive ground floor, with 
reputation for quality work, in industrial community of over 
30,000. Write P-90 care this journal 7-1c 


fut Sparkle, ic : FOR SALE — $15,000.00. Owner has other interests and 
Ordlliance aud ji wishes to sell busy commercial studio in large eastern industrial 
oe city. Extra large, well lighted studio with five year lease at 
2uality Ot Your $50.00 month. Studio fully equipped for 16mm movies, indus- 
prints / | ™ pe 4 trial, illustrative and catalogue photography. Write H-46 care 


e this journal. 7-1 
Versatile 


7 


T 
fis 


TH 


e : 3 FLORIDA FOR SALE — Photostat and blue print business with 

Tncrpensiug pe = me © ; room for photographic studio. Central location Ideal setup 

° = tn for photographer. Write George Cahall, 909 Central Ave., St 

te ple adele ~ vm c Petersburg, Fla. 7-1 
ENLARGING BOOKLET ° : 

PORTRAIT STUDIO — $3,500.00; $1,500.00 down, balance 

NATURAL LIGHTING CORP. like rent. Ground floor; good lease; large trade area; very 

low overhead. Grossing $9,500.00. Write Box 64, Hampton, 


oi A oe 


lowa 7-1 
Make Money... PORTRAIT — COMMERCIAL, well equipped, ground floor, 


main street. R. Walsh, 378 Main St Beacon, N. Y 7-\c 


== SAVE Chenucas! GROUND FLOOR, modern, fully aaa reasonable rent, 


\ good location and business established 20 years. Owner leaving 
state. $3,750.00, an outstanding bargain. Act now. Immediate 


possession. J. R. Benes, 409 Main St., Watertown, Wis 7-\c 


A-1 STUDIO in North Carolina offered for sale or lease. Very 
good proposition to right party. Write immediately to R-77 
care this journal. 7-1 


STUDIO AND Camera Shop with finishing plant in southern 

city of 40,000 population, trade drawing area 387,000. The 

WRITE TODAY FOR COMPLETE DETAILS city has a permanent Army Air Force base. Modern ground 
STATES SMELTING & REFINING CO. floor shop, speedlight equipped, established 30 years. Death 
615 VICTORY ST. * LIMA, OHIO of owner is the reason for selling. Write N-48 care this 


journal. 7-1 


Sprague-Hathaway, Inc. 


Established 1874 West Somerville 44, Mass. 








Copies Portraits — Restorations — Enlargements —- Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 











50 


Professional 
Photographer 
July - 1954 





Professional Dealers Who Want Your Trade 








AKRON, OH!O—Metzger Photo Supply 
Main Street; 52 East Mill Street. 2 
ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 


AUSTIN 21, TEXAS—Copital Photo Supplies, 2428 Guadalup 


Co., 1091-3-5 South 








MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 


Inc., 745 North 





“ en oe ad eile 
BALTIMORE 18, MD.—Eastman Kodak Stores, Inc., 
Aisquith Street. ee ie ee 
BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. ears. 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


2116-24 














CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. eres ie M8 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. se : at 

CINCINNATI, OH|O—E£astman Kodak Stores, Inc., 27 West 4th 
Le Ss mS 

DALLAS, TEXAS—Eostman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. ee 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 











INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, 
South Flower Street. 


‘Inc., 2021 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y ; 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 











NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 





PITTSBURGH 22, PA.—Eastman Kodak Stores, 
PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 
ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 


Inc., 606 Wood 





SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eastman Kodok Stores, 
Avenue. 

SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. ; 

TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street 


Inc., 1319 Fourth 











PORTRAIT STUDIO. Upstate New York college town of 23,000, 
established 8 years. Ideal for couple. Modern equipped. Best 
location; low rent. Price very reasonable or exchange for studio 
in California. Only reason for selling — owner must change 
climate. Write K-76 care this journal. 7-1 


PORTRAIT —- COMMERCIAL studio, western university town 
16,000. Well established. Ideal for man and wife. Owner 
retiring. Price $7,500.00. Write U-15 care this journal. 7-1 


MISCELLANEOUS 


COMPLETE PROCESSING for 
counts only. Write for 
20471 Euclid Ave., 








professional and industrial ac 
price list. Euclid Photo Laboratory, 
Cleveland 17, Ohio. 6-3 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. 6-6 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 





¢ Patented 3-jet 
action pre 
vents matting 


SHER 
washes thor- 
oughly faster 


$ DO IT EASIER with... 


ihe 





Center drain 
continuously 
removes hypo 
faster 


Nothing to 
wear out. No 
maintainance 
No moving 
parts 

No-cost instal- 
lation. Low 
cost operation 


30” diam. Washes 125—8x10's 
handles 16x20‘s. Made of non- 
corrosive, heavy-duty  royalite. 
Replace Inferior Equipment! 
Order a ‘‘Richard’* Now. Also, 
18” Deluxe, $24.95. For folder 
and price, see your wholesaler 
or write to Richard Mfg. Co., 
5914 N. Noble, Van Nuys, Cal. 


* lyr. warranty 





Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf. 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Uon't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


YOUR STUDIO needs the best baby poser available don’t 
meet competition — make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in 
finished portrait. Babies appear to be sitting unassisted. Save 
time and increase your sales Write today for literature 
Safeway Poser Company, 1808 Ave. Q, Lubbock, Texas 5-tf 


IT'S EASY TO ORDER color 
by mail we're as close to 
you as a postage stamp . » tor 
our famous quality color prints, or 
Ansco, Ektacolor & Ektachrome 
processing, send film today for that 
personal attention 
stock in trade. 


Rolph (Lthinaon— 
Uthinson = 


LABORATORY 


7273 Santa Monica Boulevard, Dept 
Hollywood 46, California 
* 


work 


which is our 


PROCESSING 
OnNntiniaud 


fy 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 


ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 


FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


PROFITS IN QUANTITY prints — if you don’t work yourself 
to death! We’ll make the prints — you make the profit. 8x10s 
as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quality 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio 6-tf 


SEE THE OLD Reliable for real bargains. All goods sent on 15 
day trial. Money refunded if not satisfactory. 9%” Goerz 
double anastigmat Series II! F/6.8, $75.00; 10” Collinear 
F/6.3, $50.00; 8%" Bausch & Lomb Plastigmat, $50.00; 14” 
Heliar F/4.5, $140.00; 16%” Ross Xpres F/4.5, $250.00; 18” 
Carl Zeiss Apo-Tessar F/9, $250.00; 16%” Goerz Celor F/5.5, 
$125.00; 6%” Bausch & Lomb double Protar, combinations 
11%", $50.00; 16%” Goerz Berlin Hypar F/4.5, $200.00; 20” 
Carl Zeiss Tripiet F/4.8, $180.00; 12” Goerz Dagor F/6.8, 
$150.00; 15%” Cooke portrait anastigmat F/5.6 in shutter, 
$125.00; 18” Wollensak Verito F/4 in shutter, $60.00; 10” 
Carl Zeiss Planar F/4.5, $125.00; 10” Carl Zeiss Tessar F/4.5, 
$100.00; 12” Ilex Paragon, F/4.5, new, $150.00; 16%" 
Bausch & Lomb convertible Series VII, one element, $40.00; 
12” Turner-Reich convertible F/6.8, new, in shutter, $160.00; 
14” Hugo Meyer Aristostigmat F/6, $125.00; 8%” Steinheil 
Unifocal F/6 in barrel, $50.00; 10” Bausch & Lomb IC Tessar, 
coated, new, $135.00; 10” Ilex Paragon F/4.5, new, $100.00; 
82" Turner-Reich triple convertible F/6.8 in shutter, $90.00; 
16” Ilex portrait lens F/4 in shutter, with diffusion, $100.00; 
10%" Turner-Reich triple convertible F/6.8 in shutter, new, 
$125.00. Hundreds more. State requirements. Send for latest 
list of lenses. Fifty years without a displeased customer. Joseph 
Smith, 735 Fulton St., Brooklyn 17, N. Y. 7-1 


FOR SALE — 11x14 Empire State view, two film holders and 
cose, $125.00; 10x12 Calhoun Commercial Special view cam- 


LIGHT- 
ING 
RETOUCH- 
ING 
COLOR- 
ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 





Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 


FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 


era, extra 5x7 back and two 10x12 holders, $125.00; 5x7 
Century printing frames, $2.00; 8x10 Century printing frames, 
$3.50; 4x5 Omega D2 color head, sample, $145.00; 4x5 DeJur 
Professional enlarger with 5%" F/4.5 lens, $115.00; 8x10 
Century #7 Studio outfit with 16” Cooke F/4.5, Packard 
shutter, Folmer vignetter and Cornell lenshood, $330.00; 8x10 
Century Universal commercial camera with extra 5x7 reducing 
back and case, like new, $200.00; 8x10 Deardorff Commer 
cial camera, $165.00; 8x10 New Ansco Universal view cam 
era, extra 5x7 reducing back and case, $175.00. We buy and 
exchange. Mid-West Photo Supply Co 27 +€. Adams St., 
Chicago, Ill. 7-1 


FOR SALE — Goerz wide angle Dagor 62” in rimset Compur 
shutter, like new, $85.00; 26cm F/5.6 Krauss Tessar in new 
Acme shutter, $55.00; 7x9cm aerial camera (German) with 
Schneider Xenon F/2 125mm lens, three filters, original trunk 
type case, in excellent condition; Eastman film available, 
$125.00. Samuel Kravitt, 763 Chapel St New Haven, Conn 

7-1c 


DYE TRANSFER prints, professional quality. Bonus one extra 
print with each order. No charge for distortion § correction 
(indicate cropping). Prices, 11x14 or smaller, $35.00; 14x17, 
$50.00; 16x20, $70.00; from 4x5 or larger transparencies only 
Remit 50% with your order. Goll Studio, 443 Franklin Ave., 
Aliquippa, Pa 7-1 


LENSES WANTED. We are interested in purchasing Carl Zeiss 
Goerz Dagor wide angle lenses in sizes 15cm, 18cm, 21cm 
and 24cm. Will pay top prices. Contact Ed Hedrich at Hedrich 
Blessing, 450 East Ohio St., Chicago, I! 7-1 


LOCAL PHOTOGRAPHERS — Why let transient school photo 
graphers take your business? Let us process your packages 
Camera equipment available Write for information and 
samples. A & N Photo Service, 733 ‘8 St. S. E., Wash 
ington, D. C 7-3 


PROFESSIONAL EKTACHROME processing 24-hour service, 
professional Printon prints, dye transfer prints, Coloren illumi 
nated frames, color postcards, professional stereo duplicates 
Write for prices Coloren Laboratories, 1556 Piedmont 
Atlanta, Ga 7-tf 


PORTRAIT STUDIO wanted. Send complete information in first 
letter. Write C-97 care this journal 7-2 


WOLD AIR BRUSH “° 


2173 N. CALIFORNIA AVE. CHICAGO 47, ILL. 





and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 








52 


Professional 
Photographer 
July - 1954 














® Developing 
@ Retouching 
@ Printing 
® Coloring 
Negatives from 35mm to 8x10 expertly 
handled — White for price list. 


510 South Clinton St. Syracuse 2, N. Y. 





Write today for 1954 
BIG 54 PAGE 
CATALOG 


SALES IDEAS . . . PROMOTIONS FOR 
PHOTOGRAPHIC STUDIOS, CAMERA 
STORES . . LOW COST GIVE AWAYS . . 
THAT INCREASE SALES AND PROFIT! 


’ %* MAILERS % ENVELOPES 
PIERCE COMPANY c7o..ui"'s' Ass. 


NEW MAMMOTH CATALOGUE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 
freely as we would wish 





Send us 50 cents (stamps, money order or check) and a copy 
will be mailed to you promptly. 


If you send us an order amounting to $5.00 or more, the 
catalogue will be sent you free 


Send for Free Copy of our Monthly Magazine SNAP SHOTS 
Mail Orders Promptly Filled 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—35.00. New Slides— 











4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary's St., San Antonio, Texas 





Your Transparencies 
Can Be Profitable 


when used for 


7 


NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 
@ Lower Prices 


®@ Quicker Deliveries 


® Higher Commissions 

@ Genuine 12 Pt. Kromekote Used 

@ Rounded Corners If Desired 
(10c per M) 

®@ Your Studio Name On Cards 





12,500 Cards... $162.50 
Your Profit... $55.00 


Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 
2000 Cards $30.00 
Your Profit . 8.00 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


> a 


PRES 5 1N Co 











Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 
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do you want to know 


about Byworaen ? 


As THE leading manufacturer of Stereo products designed 


specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


re) Is there much work involved in shooting Stereo? 
Al Taking Stereo pictures is extremely simple, almost fool- 
proof. Color film processing is done for you by Kodak. 
Retouching and darkroom work are completely eliminated 


What are the costs? What can I charge? 
Approximate costs: Bulbs, $5.00; film, $4.00; 
slide binders, $4.00; labor, $15.00; Model 
3D-100 album and viewer, $16.50 (professional 
price). Total cost, about $44.50. Charges: Minimum 
$100.00 for 20 slides, $3.00 for each additional slide 


re Will Stereo hurt my regular wedding business? 
A Definitely not. With the new Holson Stereo Bracket (illus. 
below), you can mount the Stereo Realist and Speed Graphic 
cameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The only invest 
ment is $4.00 for the color film, and the Stereo shots can be taken on 
speculation. Photographers who now are doing this find that the percen- 
tage of Stereo sales in addition to black and white is very high. 


Isn't slide mounting difficult and time 
consuming? 
Not any more. The Holson all plastic 
Al Stereo mount automatically aligns the 
slides for perfect viewing or projecting. You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un- 
breakable slide binders. 


You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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or the best results in color... 


pick Kodak Color Equipment 


Matched to the quality of Kodak color materials...for easier, 


more accurate production of prints and transparencies 


Kodak Color 
Densitometer, 
Model 1. New op- 
tical system assures 
a uniformly linear 
density scale. 


Kodak Transpar- 

ency Illuminator 

10 x 10. Designed 

to provide light of 

the exact color bal- 

ance required for 

accurate viewing 

of transparencies 

upto10x10 inches. 

Kodak Matrix Film Punch. For perforat- 
ing Kodak Matrix, Pan Matrix, or other 
color separation materials, to use with the 
registering devices described below. 
Kodak Vacuum Register Board. Holds 
Kodak Pan Matrix Film flat and in register 
when printing by projection. Can also be 
used when transferring dyes. Two sizes. 
Kodak Transfer Register Board. For 
transferring dye images from matrix films. 
Available in two sizes. 

Kodak Register Printing Frame. De- 
signed to simplify the problem of aligning 
masks and other related material in color 
separation work. 

Kodak Professional Print Roller. A pre- 
cision-ground roller surface of great resili- 
ence makes these rollers ideal for the Dye 


Transfer Process. Equally useful for ferro- 
typing and print mounting. Available in 
two sizes—12 and 17 inches. 

Kodak Clamp Set. To hold Kodak Vac- 
uum Register Boards rigid during exposure 
of Matrix Films. 

Kodak Achromatic Magnifier. Focusing, 
5-power, color-corrected achromatic dou- 
blet lens in aluminum mount with translu- 
cent plastic skirt. 

Kodak Photographic Step Tablets. For 
mounting beside a transparency before mak- 
ing separation negatives. 

Kodak Color Separation Guides. Con- 
sist of a 9-color Kodak Color Control 
Patch and a 10-step Kodak Gray Scale for 
inclusion in scene photographed. Two 
strips of Kodak Register Marks to help in 
accurate registration are also included. 
Available in two sizes. 

Kodak Neutral Test Card. For inclusion 
in scenes as a further reference standard 
when making color photographs. Gray side 
has a reflectance of 18 per cent, white side 
of 90 per cent. Four 8 x 10 cards in envelope 
with instruction leaflet. 

Kodak Color Separation Record Sheets. 
For accurate record keeping on each job. 
Include space for density readings, devel- 
oping times, etc. Back is grid-marked for 
curve plotting. Fifty sheets per package. 


For complete description 
of all Kodak color mate- 
rials, ask your Kodak 
dealer for a copy of “Ko- 
dak Color Materials for 
the Professional.” 


EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 





if you are 


doing it in color 


A two-by-two transparency for 
projection, or a life-size illumi- 
nated display...a portrait in 
color for a living room wall, or 
a color print for reproduction— 
whatever color technique is dic- 
tated by your customers’ needs, 
you will find a satisfying answer 
in the varied color methods of- 
fered by Kodak. 


For 2 x 2 slides—or stereo work— 
Kodachrome Film. Price includes 
processing by Kodak and mounting 
in Kodak Ready-Mounts. 


For larger transparencies for view- 
ing or projection, for print making 
and for direct reproduction—Kodak 
Ektachrome Film. For processing 
yourself or through conveniently lo- 
cated processors. 


For color prints from color negative 
film—Kodacolor Film. Comes in rolls 
only, and price includes film process- 
ing by Kodak. Prints are reasonably 
priced. 


For superb color prints from sepa- 
ration negatives—the Kodak Dye 
Transfer Process gives expert con- 
trol of contrast and color balance. 


For color from black-and-white 
originals—the Kodak Flexichrome 
Process gives complete freedom in 
color print making with full control 
of the colors. 


For finest color negatives—Kodak 
Ektacolor Film, Type B, provides you 
with a multi-layer color negative film 
you can process quickly yourself. 


For multiple transparencies by 
contact or projection from Ektacolor 
Film, Ektacolor Print Film provides a 
convenient, economical method of 
doing it yourself. 


For detailed infor- 
mation § regarding 
any of the above 
products or proc- 
esses, the Kodak 
Color Handbook 
provides you with a 
quick, easy-to-use 
reference source. 
Contains four Kodak Color Data 
Books: (1) Color As Seen and Photo- 
graphed; (2) Color Photography Out- 
doors; (3) Color Photography In The 
Studio; and (4) Kodak Color Films. 
Also has provision for addition of 
other booklets, pamphlets, or notes. 
Contains 248 pages and over 100 
full-color illustrations. 


ALN 


Wanvecen 


See your Kodak dealer 


EASTMAN KODAK COMPANY 


% 


Rochester 4, N. Y. 





